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Is quality so important? 


wae N your plant one worker fills hundreds of cans a day. = 
In the home kitchen one woman empties only a few ¥ 
cans a day. WL 


That housewife is able to give the contents of those cans a 
very close inspection. She is sure to—for she’s trying to 
feed her family wisely. 


Is quality important? You know it is. And so many things 
affect it. For one—what is worse than getting snowed under 
in the rush, with not enough equipment to handle the 
load? Or—not enough cans? 


It is an important part of Canco Service to furnish you all 
the cans you need when you need them—and good cans too. 


American Can Company 


American Can 


CONTAINERS OF TIN PLATE + BLACK IRON + GALVANIZED IRON + FIBRE | 
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(CANCO), 
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DAYS of 5 


instea 
WEEKS 


ONE OF the traveling salesmen for a large 
Milwaukee dry goods house was suddenly 
forced to cancel his regular trip because of 
a broken leg. In the emergency he decided 
to try Long Distance. From his sick-room 
he covered in 5 days by telephone the same 
territory that normally required 5 or 6 


weeks of traveling. On checking up he 
found he had pital in by Long Distance 90% of his usual business! 


From businesses of every kind and location 
come added reports of success in selling by 
telephone. More and more men and con- 
cerns, as the savings become apparent, are 
using the telephone over states and over the 
nation as they formerly used it to nearby 
towns. A long distance call appeals to the 
busy buyer. It commands the ear of those 
who would hesitate to see the salesman 
personally for fear needless time would be 
consumed. Long Distance is for the busy 
buyer or seller who must cut expense and 
make the most of time. 

Has your house and have you personally 
thought of the many hours and dollars the 


telephone can save your business? Have 
you learned the use of long distance calls 
in conducting your sales campaigns? The 
telephone is the economical, dependable 
means with which you and your men can 
teach any distance for business. 

The Commercial Department of your 
Bell company will gladly make a study of 
your telephone opportunities. Every day, 


just as in an emergency, the telephone 
on your desk will reach distant cities and 
states as surely and effectively as it connects 
you with the other side of town. What 
far-away man or concern would you like 
Number, please? 


BELL LONG DISTANCE SERVICE 


| 
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The Ayars New Perfection 
Pea and Bean Filler 


Only Filler On The Market With a Slowly Revolving Hopper 


Peas do not stick to one side of hopper and get cold. Proof of the fact that this is a decided im- 
provement is the number of canners who have had their older machines equipped with these hoppers 
after using machines without revolving hoppers. One company alone had between 25 and, 30 
machines equipped with revolving hoppers this year. 


NO-CAN NO-FILLER ATTACHMENT that works perfectly. | Will not allow any peas 


or beans to go on floor if can should fail to be put in runway. 


Fills Smaller Grades of Sweets of Strictly Fancy Quality at high speed without any variation what- 
soever in the fill. 


Write for Prices and Special Discount on Early orders. 


Ayars Machine Company, 


+ 
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Hamachek Ideal Chain Adjusters 


Every open link style of detachable chain, running 
under a working strain, becomes longer than it was 


and should be. 


Hamachek Ideal Chain Adjusters are tools using a 
compound leverage principle, by which hooks of 
detachable chain links are easily drawn together to ha , 
take up the wear and stretch. 


~ Keep detachable chain of proper length, with Ideal Chain 
Pat. Sept. 8, 1914 Adjusters, so that the links correctly fit the pitch line of the 
sprockets on which they run, and you will prevent delays and more than double the life of your chain. 


We sell Hamachek Ideal Chain Adjusters with the distinct understanding that if they are not satisfactory we will ac- 
cept their return. Thousands of these adjusters have been sold and are saving money for their users. 


A decriptive pamphlet, showing prices and sizes, will be mailed on request. 


Frank Hamachek Machine Company 
Kewaunee Wisconsin 


Also Manufacturers of Viners, Viner Feeders and Ensilage Distributors. 


OUR BUSINESS IS FOUNDED UPON: 


Cans —scientifically manufactered. 


Clos in g Mach 1nes—Dependable, simple vm operation. 


Service—Unexcelled, “THERE” when needed. 


Ask any of our satisfied customers 
Then 
Ask us for our proposition. 


The Metal Package Corp., of New York. 


Boyle Plant 
Baltimore, Maryland. 
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HIGHEST GRADE OF WORKMANSHIP LOWEST POSSIBLE PRICES PROMPT SERVICE 


ESTABLISHED 1863 


LITHOGRAPHING Co. 


“THE MODEL SHOP” 


DESIGNERS AND MANVFACTVRERS 


LABELS, CARTONS AND | oi 
ADVERTISING MATERIAL. 


CHICAGO. ILL. DETROIT, MICH. 


LANDRETH 
GARDEN SEEDS 


Spot or 1925 Crop Seeds 


WE OFFER 
Corn Okra Cabbage Cucumber 
Beet Tomato Spinach Snap Beans 


Squash Pumpkin Cauliflower Dwarf Lima Beans 
or Any Other Varieties You May Want 


FUTURE OR 1926 CROP SEEDS 


When ready to place your Contract order for delivery after 
1926 crop is harvested, write us for prices. 


If we had not grown good seeds, given fair prices, fair service and careful attention to business, we would not be the 
oldest Seed House in America, as this is our 142nd year in the business. 


BUSINESS ESTABLISHED 1784 D. LANDRETH SEED COMPANY 


142 years in the Seed Business BRISTOL, PENNSYLVANIA 
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UNITED STATES 


gPtrrer 
terrre 


factories 
CHICAGO BALTIMORE CINCINNATI ROANOKE BUCHANAN 


Chicago Sales Office 
111 West Street 
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N. B. KEENEY & SON Inc. 


LeROY, NEW YORK 


Developers, Introducers, and Growers of seed 
beans of best varieties for canners’ use. 


Mr. Calvin N. Keeney has originated, perfected and introduced 
more desirable new varieties of beans than all other bean grow- 
ers in the world. Of the fourteen varieties Mr. Keeney has ori- 
ginated, he especially recommends for canners’ use Keeney’s 
Stringless Green Refugee, Burpee’s New Kidney Wax, and 
Keeney’s New White Seeded Stringless Refugee Wax. 


N. B. Keeney & Son Inc. also specialize in canners’ peas of var- 
ieties best suited for canners’ use, and of highest grade of purity. 


Write for prices of spot stock, and for future contract orders. 


N. B. KEENEY & SON Inc. 
LeRoy, New York 


IN YOUR PLANT 


A MONITOR Blancher will make 
good. Its not so such what it 
does for the other fellow — its 
what it will do in your plant on 
your stock that we make the basis 
of the sale. 


It will blanch your stock such as 
Peas, String Beans, White Beans, 
Spinach, Beets, ete.— whatsoever 
you pack, to perfection, without: 
injury, waste or loss. 

There is only one thing left and 
that is durability and the MON- 
ITOR has that toa high degree. 


SPECI4L AGENTS 


HUNTLEY MFG. CO. Ltd Anderson-Barngrover Mfg. Co. 


Tillsonburg, Ont. | P. O. Drawer 25 SILVER CREEK, N. Y. San Francisco, Cal. 


Brown Boggs Ltd , Hamilton, Ont. 
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Hand Filling 


Gun: 


Sprague-Sells Hand Pack Filler 


Hand er Quality at Machine Pack Cost! 


HY pay the high price of hand labor when the SPRAGUE-SELLS 
Filler equals hand packing on any product that doesn’t require being 
placed in the can in a precise position. 


If it’s used Four girls will fill 36,000 cans in ten hours. Thoroughly ripe tomatoes 
in a Cannery won't be cut, squeezed or bled. 
Sprague-Sells it. It’s easily cleaned, too! Parts coming in contact with product are finished 


with baked-on, acid-proof enamel. Suitable drains provide for flushing out 
machine in a few seconds. 


Fills tomatoes, kraut, pickles, string beans, beets, fruit, berries, etc., and can 
be furnished adjustable for No. 1 to No. 3 can. Especially built for No. i 
10’s, if desired 4 


If you’re packing for quality and profits, it’s the machine for you! 


General Sales Headquarters 


Sprague-Sells Corp., 500 N. Dearbon St., Chicago, IIl. 


Branch Offices 
Baltimore, Md. Los Angeles, Cal. San Francisco, Cal. 
Columbus, Ohio Newark, N. Y. San Jose, Cal. 
Indianapolis, Ind. Portland, Ore. Springfield, Mo. 


HANDPACK FILLER 
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. THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
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PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


ARTHUR I. JUDGE - - - Manager and Editor 


107 South Frederick St. 
Baltimore, Md. 


Telephone Plaza 2698 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 49th year. 


Entered at Postoffice, Baltimore, Md., as second-class mail 
matter. 


TERMS OF SUBSCRIPTION. 


One Year, - - - - - - - - - $3.00 
Canada, - - += = $4.00 
Foreign, - - = $5.00 


Extra copies, when on hand, 10 cents each. : 


ADVERTISING RaTES—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE CANNNG TRADE, Balti- 
more, Md 
Packers are invited and requested to use the columns of 
THE CANNING TRADE for inquiries and discussions among them- 
selves on all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. ARTHUR I. JUDGE, Editor. 
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EDITORIALS 


DVERSITY A GREAT TEACHER—The times of 
A stress through the industry is now passing are 
certainly not pleasant, and yet will undoubtedly 
prove profitable. It may be well that the headlong 
dash towards a steadily increasing output of canned 
foods was checked, and the canners reminded that care 
and attention—constant consideration of the public and 
its tastes, as well as its ability to consume—be given to 
every can of food produced. Human nature grows care- 
less when it finds things coming too easy, and it is the 
reverses which make it stop, look and listen; and who 
is there to say that this is not well. 


Read over the addresses at the various local can- 
ners’ conventions and you will find in them a note of 
optimism—that hope which springs eternal in the can- 
ners’ breasts, as it does not in all other humans—but 
back of it, or rather with these expressions, the deter- 
mination that the evils that were creeping in, through 
the “too soft business conditions,” would be carefully 
avoided during the coming years. If that lesson now 
being taught so severely in some cases, and in all cases 
taught, is heeded the industry will be the better for 
having been checked and made to think. 


Is there a canner iri the country today that believes 
that “anything” will go? Is there a canner anywhere 
with an atom of brains who does not clearly see the 
necessity of quality in every can? It is not enmity 
towards the growers that has brought every canner 
to see the necessity of getting good quality crops from 
the fields in return for the cash paid, and to produce a 
product which the public will eagerly accept. It may 
be the cash-outlay that is making these canners see 
that in accepting run-of-the-field tomatoes they are 
doing what no other buyers of farm produce ever do— 
that is, take good, bad and indifferent without regard, 
and all at the stipulated price. And, on the other 
hand, the growers only needed to be reminded that all 
the apples on the tree are not of standard quality ; that 
there must be a proportion of culls to be left on the 
ground or used for other purposes; and that if they 
take this as only natural and find no fault with the 


~ buyer of apples, that the tomato canners, for instance, 


are not asking anything unreasonable when they ask 
that the culls of the tomato crop be left where they 
belong—as fertilizer for the next crop. 

And in the factories a whole lot of canners have 


learned that they cannot let a machine be the superin- 


tendent of the quality, the fill or the condition of the 
goods on which they expect to build their reputation; 
and they have learned that not only should the opera- 
tion of the factory not be left entirely to the iron- 
slaves ; that it must not be left entirely to the judgment 
of the “hands,” regardless of how good these hands 
may be considered. There are hundreds of canners, 
right now, fully determined that they will be present in 
their factories, watching every movement to see and be 
sure that the goods go through as they profess to want 
them. And that is the only way to insure a quality 
at all times. If the “hands” had the brains which the 
“boss” is supposed to have, they probably would be 
bosses themselves. Ask the hands if they were boss if 
they would run the factory as it has been run, and you 
will probably get a distinct shock, if you do.not already 
know it. And you can take that right through the fac- 
tory from the time of the receipt of the first seed, or 
the first carload of cans, until the goods are going out, 
labelled for shipment. Careful supervision by the men 
in charge is the price of quality in all cans. 

And will there be any change in the method of sell- 
ing the goods? Right now the whole industry is seeth- 
ing with a desire to get upon a plane of merchandising 
fully abreast with the best commercial methods, and 
as far removed from the old, worn-out, fatal methods 
which have come down from the very beginnings of 
canning as is humanly possible. Here they know they 
are entering an unknown and untried field—a branch of 
their business with which they have never had any con- 
nection. But they are swearing mighty oaths right 


now that from now on they intend to have something 
to say in the sale of their goods. And you may depend 
upon it, something will come out of this. 

Just note how any unethical methods employed by 
any broker now calls forth direct and bitter attack. You 
have a sample of this in the report of the Western Car- 
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ners Convention in this issue. The canners will make 
mistakes in seeking what they do not now fully under- 
stand, but they will be mistakes in a progressive way. 
Some may suffer from unfair criticism, but they will be 
suffering from the evils of the past, and if they do not 
deserve it today they did deserve it,and did not get it in 
the past. And this should be a warning to those brok- 
ers who are doing about “anything” to make a sale— 
canners are aroused and they will strike hard. We 
have heard recently, for instance, of that age-old slight- 
‘of-hand method to get an unfair discount, used at one 
time by some other food producers and discarded by 
them as unsound and a danger—the giving of three 
cases free with a sale of 25 cases! The proposition was 
met with a square blow between the eyes, as it should 
be, and as any one tendering it should receive. It is 
equivalent to a price discount of better than 1214 per 
cent, and it must be “called” in just that way. 


Adversity has been a hard teacher, but the benefits 
will be great and in all probability lasting. It has seen 
the demise of a great number of canners and the crip- 
pling of many others; but these are the examples which 
cause adversity to preach the lessons she preaches. 


The industry is coming out of her troubles, and 
will weather them to a very large extent this season— 
dependent, however, upon how faithfully adversity’s 
lessons are followed. Any man can make a mistake 
once; but only the fool repeats the same mistake. 


7 00 GREAT MODESTY—The whole world is be- 
ginning to wonder why the canners are so modest 
about their products; why they do not tell every- 

body about the good things they produce, and how to 
make use of them. Commissioner of Health, the Hon. 

Herman N. Bundesen,of Chicago, told the Western Can- 
ners’ Convention some plain truths, and yet they are 
only truths. And this week we give an extract from 

the San Francisco Chronicle, in which the editor of the 

Health Department of that paper asks very bluntly 
why the canners do not let the world know that they 
pack certain goods which the world wants and needs. 


Canners are very babes in the woods when it comes 
to the question of advertising; but they are beginning 
to learn, and this season will probably see a greater use 
of that best of all sign-boards—the label—in a way 
that it should have been used from the very beginning. 
They are going to tell, briefly, how the products are 
gathered in fields adjoining the factories when they 
are at their very height of food value; brought di- 
rectly to the clean, sanitary factory, sorted, washed 
in very floods of water, inspected, trimmed and pre- 
pared for the cans, which in turn are immediately 
sealed, and in this closed condition cooked in great 
cookers, each for its carefully predetermined time— 
and merely wait for an invitation to the consumer’s 
table. And having told briefly this life history of the 
food within the tinned walls, these canners will now go 
further and tell the housewife some good ways of using 
or serving this excellent food. And the world needs to 
be told how to use canned foods as much as the can- 
ners need to be told to advertise their wares. The two 
things are synonymous. 


If the canners will start in this way they will be 
doing the best kind of advertising, than which the 
greatest expert can suggest nothing better. And the 
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world is impatiently waiting for this word from the 


canners. 


UNSATISFACTORY QUALITY OF AUSTRALIAN 
CANNED FRUIT SHIPMENTS 


HERE has been a great deal of discussion during 

the month of January regarding the quality of 

_ this year’s canned fruit shipments from Aus- 
tralia, writes American Trade Commissioner, E. G. 
Babbitt, Sydney, Australia, in a recent report to the 
Foodstuffs Division of the Department of Commerce. 
Mr. Babbitt writes that various unflattering comments 
of different kinds have appeared in the press from time 
to time, but no definite charge was made until the pub- 
lication of a cable from London on December 30, 1925, 
stating that the London Chamber of Commerce had 
arranged for an examination of Australian canned 
fruit which arrived from Australia on November 24, 
1925, as importers were dissatisfied with the quality, 
grading and labeling. This statement came as a sur- 
prise to the business community in Australia, as it was 
recognized that the quality must have been extremely 
inferior to warrant an official examination, particularly 
as the shipment had already been passed by the De- 
partment of Markets and Migration prior to leaving 
Australia. The press for the next few days was full of 
conflicting statements, each purporting to be authentic, 
but the official explanation as given by the Ministers 
for Customs and Migration to the Federal Cabinet, 
stated that of the whole shipment, amounting to about 
140,000 cases, the pears, peaches and most of the apri- 
cots were up to the standard, but that a percentage of 
the apricots were unsatisfactory. It appears that this 
shipment was composed of fruit originaly intended for 
home consumption, but owing to the glutting of the 
market export permits were requested by shippers and 
granted by Commonwealth officials, without knowledge 
of the manufacture of the shipment, which was com- 
posed of consignments from all the States of different 


dates of packing, which probably has accounted for a 
good deal of the trouble. 


An independent inquiry in London, presided over 
by Mr. Bayliss, of Henry Peabody & Co., and including 
representatives of the Australian Canners and the Aus- 
tralian High Commissioner, reported that 2,977 cases 
of pears, 24,469 cases of peaches and 11,926 
cases of apricots were not good under the con- 
tract, due to the large proportion of soft, broken, 
green, overripe or unripe fruit, apart from the 
irregularity in the number of pieces in a tin. They re- 
garded deliveries, as a whole, inferior to the average of 
the 1925 pack. and added that the reputation of Aus- 
tralian canned fruits would be to a large extent de- 
stroyed if some of this consignment was distributed as 
typical Australian. One parcel of 6,000 cases of pears 
bore a label which is an infringement of a trade-mark 
already registered in Great Britain, and therefore the 
Australian consignment unsaleable therein. 
Though there is a considerable discrepancy between 
these statements and the reports presented to Parlia- 
ment, it is apparently quite clear that the recent deliv- 
eries have not been as good as the 1925 pack, and that 
stricter supervision of export shipments must be made 
if Australian fruit is to compete on the world’s mar- 
kets, and it is thought that the incident may have a 
prejudicial effect on the chances of the new pack, due 
in a few months. 
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The Progressive Canners of today are making 
their chili sauce with the use of ; 


THE INDIANA CHILI SAUCE MACHINE 


With this machine you retain all the flavor, 
great portion of which is lost bythe old method. 
It also saves you 40 to 50 hand peelers, and 
furnishes high grade stock. 


Indiana Pulpers 
Indiana Kern Finishers 


Kook-More Koils 
Inspection 

Grading > TABLES 
Sorting 


Indiana No. 10 Fillers 

Copper Steam Jacketed Kettles 
Steam Crosses 

Pulp & Catsup Pumps 

Fire Pots 

Wood & Steel Tanks 
Enameled Lined Pipe 
Enameled Pails & Pans 

Steel Stools 


Indianapolis, Indiana, U. S. A. 


Anderson-Barngrover Mfg. Co. 
San Francisco, Cal. 
Coast Representatives 


S. O. Randall’s Son 
Baltimore, Md. 
Eastesn Representative 


PRICE versus COST! 


7 2) A great many folks think that 
cost and price mean the same 


C 
| thing. Nothing could be fur- 
Ss 


ther from the truth. Price is 


Kw what you pay for an article, 
while cost is what it actually 


costs you. For instance, an expensive machine at 
a relatively high price might cost very little and 
likewise a so called ‘‘inexpensive’’ machine might 
prove very expensive when the cost is figured up. 
A-B Disc Exhausters are sold at a price consistent 
with their worth, but their cost is low. They are 
built to run under all conditions and at all times. 
Every wearing part can be easily replaced without 
tearing down the entire machine. The discs are 
bronze-bushed with removable bushings. The 
disc shafts can be quickly replaced in case of wear. 
The driving gears are on top of the machine and 
enclosed in a separate housing. The covers to the 
exhauster can be quickly removed in case of 
trouble. The covers fit into water seal channels 
to prevent wasting of steam. 


A-B Disc Exhausters are fool-proof. No jams can 
occur. Should a can tip over, as sometimes 
happens the other cans merely slide on the smooth 
discs until the obstruction is removed. No tim- 
ing gears to get out of time. No chains to wear 
and stretch and snap under heavy loads. 

A-B Dise Exhausters are built to last indefinitely. 
Every feature has been designed with the thought 
of heavy service at atime when performance is 
appreciated. 


There’s an A-B Disc Exhauster for your product 
with a capacity to suit your needs, at a price con- 
sistant with it’s value. A-B’s low cost will sur- 
prise you. 


Write our nearest office today — 


ANDERSON-BARNGROVER MFG. CO. 
Factory and General Offices: San Jose, Calif. 


Third & Dillon Sts., Baltimore, Md. 
844 Rush Street, Chicago, III. 
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Western Canners Convention 


Hotel Sherman, Chicago, April 15-16 1926 
President Hamilton’s Good Advice—A Minister Counsels Well—Health Commissioner 
Tells Plain Truths;—Many Good Addresses—Old Officers Re-elected. 


HE Forty-second Annual Convention of the Western Can- 
I ners Association convened at 2 P. M. April 15, 1926, fol- 
lowing the luncheon held at the Hotel Sherman, Chicago, 

Ill. President Arthur Hamilton presided. 


PRESIDENT HAMILTON: My friends, it is with a deep 
feeling of gratitude that I see such a fine body of men from the 
great Central West, ‘representing this great canning industry. 
It is indeed gratifying to see the number of smiling faces that 
are here today and the enthusiasm and “pep” with which you 
have entered into this gathering, following the song leader, Mr. 
Bennett. 

These are trying times. The canning industry is facing a 
serious problem, but, men, I believe I speak with confidence and 
with truth when I say I firmly believe there is no organization, 
no industry in this country that can work out its salvation in any 
better form than the canners of the United States. I know it 
can be done. There is no set of men in this country who are so 
capable, who have the intelligence of those engaged in the can- 
ning industry. But, my friends, will you do it? 

In 1925 more canned foods were produced in this nation than 
had ever been produced in any one year previous. There are more 
canned foods in the hands of the canners and the jobbers of this 
nation at this period than have ever been at any previous time. 


Now I suggest this for what purpose? To call your atten- 
tion to the absolute necessity of using judgment and intelligence 
for this coming year. You know a man may be intellectual, but 
he may not be intelligent. An intelligent man knows what to do 
when the occasion arises. You are equal to the occasion. Will 
you do the one thing that is absolutely necessary for you to do 
in order to save your financial lives for 1926? What is it? 
What has been the recommendation of the Department of Agri- 
culture to the farmers of this nation, coming directly from that 
department, with the strong and urgent advice on the question 
of field corn? Cut your production! Cut your acreage in order 
that when the time of delivery to the markets of the world comes 
there will not be an overproduction and the prices obtained may 
be justified. 


I shall only suggest perhaps the three largest products that 
are canned, corn, peas and tomatoes. Why, my friends, there 
are enough corn, peas and tomatoes in the United States today 
to take care of 65 per cent of the requirements for 1927. If never 
a wheel of any canning factory handling those products will 
make a turn this coming year that will be the condition. So 
what is the salvation? What are you going to do about it? Are 
you going to aid and assist in righting this condition in one 
year? Or are you going to make it a hard proposition for the 
next three years, and thereby perhaps be unable to meet your 
obligations and be forced into bankruptcy? There is another 
thought to which I wish to call your attention. 

It has been brought to my attention that a certain type of 
broker in this nation is, at this time, passing out propaganda of 
cheap prices for canned foods with the positive advice that the 
market is in a terribly demoralized condition, and with the added 
advice that the canner had better accept the price suggested in 
his communication, and suffer his loss, and go on and prepare 
for a 100 per cent pack (I am adding this, but this is what he 
means, a 100 per cent pack in 1926). Now, there is no better 
class of men than the broker. He is your representative, some- 
times, as well as the buyer’s, but I hesitate to say that there is 
a type of broker in the country that is doing you the most serious 
injury that any human being could to any industry. I have in 
my files (I wish I had the time to read it to you) one letter 
which I received from a broker in this country indicating what 
I have just said to you. He wants to send you into bankruptcy. 
Any human being, I care not what his title is, a broker, a supply 
man or a canner, who is injuring your business by his activities, 
should be ostracized by the entire canning industry, and every 
canner in the nation should know about it. (Applause.) 

I just want to say a few words to the new fellow who is 
planning to go into the canning business in 1926. I know there 


are some of you here who have come up to get more items of 
information with reference to this great industry. 

I am not going to advise any of you fellows who want to 
get into this canning game because it presents such a paying 
proposition; it is easy; it takes no time; all you have to do is to 
get the farmer to raise the produce, bring it into the factory, 
start the factory whirling, put the goods into cans, send them 
out to the warehouse, get your money, and spend the other 11 
months at some seaport or some resort. Now, is that your idea 
of it? I just want to advise you to investigate. 

The first thing you fellows who start into this great can- 
ning industry should do is to see that you have the capital avail- 
able to construct your pe. and then add 50 per cent more for 
use in the purchase of your supplies, and then go to the bank 
and ask your banker if he will loan you $100,000 on your note. 
Now that_is all there is to it. It is a simple thing, but I am 
going to say to you men one thing: that if the individual canner 
of this nation doesn’t look after his own business, regulate his 
acreage and production according to the requirements of the 
nation, the banker is going to look after him in all probability. 
I am of the opinion that is what will be the final outcome. The 
a will have to exert his influence before you control your- 
selves. 


I just want to add a word with reference to Canned Foods 
Week. Is there anybody in the world who knows of a better 
year or a better time when we ought to have a good general old- 
fashioned Canned Foods Week, with all the pep and energy and 
enthusiasm that is at the command of any human individual con- 
nected with this industry? You can put not only your force 
behind it, but it is a mighty good investment to put your money 
behind it. And certainly of all vears this is the one when every 
canner, and everybody allied with the canning industry, should 
get behind Canned Foods Week. 

You know the canning industry does sometimes remind me 
of the old farmer they told about down in Ohio. One of his 
friends said, “Well, how are you getting along, John?” 

“IT am getting along all right. I lose about about $500 every 
mene, but then once in a while I make $100, so I shouldn’t com- 
plain. 

That is for the benefit of the newcomers in the industry, 
and it seems to be about the general situation. 

Now it is my pleasure to introduce to you Mr. Leon Errol. 

MR. LEON ERROL: I was listening very attentively to Mr. 
Hamilton’s talk about the canning industry, and the advice he 
gave you is o. k. I might say I am in the same kind of a game. 
You are the producer, of coursre, and I am the salesman. My 
business is selling comedy, and it is up to me to know how to 
sell it. Mr. Hamilton has advised you certain things for this 
year. It is only a case of salesmanship, and a certain amount 
of sportsmanship should go with it. The time has come when 
we can’t be too antagonistic toward each other, especially in one 
game. We should all get together and act in a sportsmanlike 
manner. The better salesman wins the prize, and necessarily 
the salesman with the best goods wins. You talk about the bank 
roll. I know what it means and what Mr. Banker means. 


PRESIDENT HAMILTON: At this time I want to announce 
the appointment of two committees. The first is the Committee 
on Resolutions, Messrs. W. A. Miskimen, Fred Stair and C. E. 
Bates. The Committee on Nominations—Messrs. J. J. Rogers, 
~! —e Ira S. Whitmer, of Bloomington; James Stoops, 
0 io. 

We are indeed fortunate in having with us this afternoon 
Rev. Frederick Shannon, of the Central Church of Chicago, who 
will speak to us on the subject “Canners Who Can.” 


REV. FREDERICK SHANNON (Central Church, Chicago, 
Ill.): The first factor that enters into the success and qualifica- 
tions of the canner who cans is this: It is the factor of mind. As 
a matter of fact, everything in the world and the universe comes 
out of the mind. Now in my calling we sometimes run across 
a phrase in the New Testament such as “foreknowledge,” and I 


y 
12 
a 
¥ 
|" 


May 3, 1926 


‘Peas that please’’ “Peas that please’’ 


| 


SS 
S S 


> 
<> 


THE CANNING TRADE 13 


GOP seed of high vitality, true to variety and type 

that matures evenly in the field --- produces can- 
ned peas that sell. We know the kind of seed peas 
canners want, and we have the seed stock, thoroughly 
trained men, and equipment to produce your requirements. 


NICHOLLS, NORTH, BUSE CO., MILWAUKEE, WISCONSIN 
| EASTERN SALES AGENTS 


Brotherton-Kirk Seed Ca 


BOZEMAN, MONTANA 


At 


3 +2 
: 
= 
= 
= 
4 == 
= 
a = 
| 
Z 
> Z 
S NS > < Z Z 
N NS QA 
i N SS G 
Z 
N Z 
N : : Z 
q N Z 5 
N 
1555 


14 


suppose more theological and philosophical debates have beer 
fought over that word than almost any other phrase in the re- 
ligious vocabulary. Yet, gentlemen, the word is a word without 
which a human being could not live in this world very long, be- 
cause that particular mental concept simply means this. It 
means to think things through beforehand. That is all that old 
doctrine as applied to the Almighty and infinite mind means. I 
say that is all, but you never can get to the end of it, so vast and 
comprehensive and full of meaning is it. Now that same thing, 
of course, applies to anything that you do in this world. You 
men would not be here at this Convention if you had not thought 
the matter through beforehand. You men would not go a single 
step across these streets of Chicago if you did not think it 
through beforehand, particularly when you think of these five- 
wheel chariots that are buzzing up and down these streets. Oh, 
I didn’t make a mistake when | said five wheels, because it is the 
fifth wheel that keeps the other four out of the ditch. As you 
cross these streets it is a case of the quick or the dead, and you 
are bound to think the thing through beforehand. 

When I look back upon the history of this Western Canners 
Association I find that you began as an association in 1885. That 
is forty-one years ago, a little longer than a generation. Think 
of the thought that went into your past. But away back there 
somewhere there began the evolution of this modern and intri- 
cate business that has now taken on the proportions of almost a 
billion dollars a year. 

Away back, before you began this modern Association in 
1885, there was that almost immeasurable past, and now you 
come here in its present. What a tremendous and what a ro- 
mantic story it is. It bears upon the point already touched upon 
by our President. I am indebted to Mr. Lee for these statistics, 
and to me as a mere layman in this great industry of yours it is 
most interesting. There are about 3,500 canners in the United 
States. No other country even approaches the importance of the 
industry as established in our country. Canners are usually 
located in the country near where the products are grown. This 
last year of 1925 was a year of very large products, 25,000,000 
cases of canned corn, enough to feed all the hogs, human and 
otherwise, that have been born for a century, it seems to me. 
A lot of hard work plus a good deal of thought has gone into 
this business. Josh Billings said, “Hard work gives bacon a 
flavor that ought to make any pig proud of himself.” ’ 

Twenty-five million cases of canned corn, nearly double the 
usual quantity. That is what your President was referring to. 
Eighteen million cases of canned peas, almost one-third more 
than the usual quantity, and 18,000,000 cases of canned toma- 
toes, about one and three-fourths more than the usual quantity. 
The canners, however, are very hopeful that all will be disposed 
of and consumed before the new output comes into the market. 
I don’t know whether your Secretary is a humorist or not. You 
know I am sort of an innocence abroad or at home, and he may 
be putting this thing over on me. The slogan here is something 
that I think is superb. He says the slogan of the canning in- 
dustry is “Pack quality.” There is no laughter about that. 


I don’t care what it is, that principle is everlastingly true 
which was stated by Emerson, that New England Yankee Plato, 
two generations ago, that any man who makes a better car, any 
man who turns out a better hammer, any man who produces a 
better saw, though he live on the edge of the forest, the world 
will make a beaten road to his doorway. 

I was told not to make the mistake of speaking about can- 
ned goods. I am to talk about canned foods. Anybody, any 
class of men anywhere on the earth, who will produce a better 
quality of canned foods than anybody else in the world—I should 
have faith to believe that the human stomach will enlarge itself 
into those proportions to take in the quality as well as the quan- 
tity. (Applause.) 

Now the second factor of the canner, it seems to me, of the 
canner who can, is this: That he keep his methods up to the 
great realms of methodology. 


Now this matter of method, as you know, is absolutely ger- 
mane to the success of any business in the world. I have been 
tremendously interested, as you gentlemen have been, in the 
report of this British commission of experts who recently came 
to America and have gone back to Britain and made their report 
as to why the American business man succeeds over the English 
business man in many directions. 


This committee of experts came here and touched the pulse 
of our industrial life. They went back home, and here is their 
own report: First of all, America’s success depends upon promo- 
tion in America by merits. That is one. Secondly, America 
sticks to the principle of small profits and quick returns, and 
wealth is made by fine margins of profit on a rapid turnover. 
Third, rapid turnover is secured by simplification and cheapen- 
ing of processes which necessitates less capital for the given 
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output. Fourth; America shows endless schemes in devising 
time-saving and trouble-saving appliances. Fifth, the American 
employer is not hostile to high wages. Sixth, American manu- 
facturers co-operate by exchanging ideas. Seventh, Americans 
are vigilant and acute in eliminating waste and in conserving 
time, energy and space. Eighth, American welfare methods 
double high wages in their stimulating effect by surrounding the 
worker with cleanliness and light and by seeking in every way 
to increase their convenience and satisfaction. Ninth, Ameri- 
cans encourage research with magnificent intelligence, scouring 
the world to obtain the best research brains. 

Gentlemen, it seems to me those same principles are in- 
volved not merely in industry in general, but they are involved 
in your business. They are involved in this comedian’s business, 
as he splendidly illustrated. They are involved in my own 
calling. They are involved in anything that enters into the 
making of a better world. 


Here are some lines that I want to leave with you, written 
by a man who calls the lines “The Sportsman’s Prayer.” 


“Dear Lord, in the struggle that goes on through life, 
I ask but a field that is fair, 
A chance that is equal to all in the strife, 
A courage to give and to dare. 
And, if I should win, let it be by the code, 
With my faith and my honor held high, 
And if I should lose let me stand by the road 
And cheer as the winners go by. 


“And, Lord, let my shouts be ungrudging and clear, 
A tribute that comes from the heart; 
Let me not cherish a snarl or a sneer, 
Or play any sniveling part. 
Let me say, ‘There they ride on whom honor is bestowed, 
They played the game better than I; 
Let me stand with a smile by the side of the road 
And cheer as the winners go by. 


“So, Lord, grant me to conquer, if conquer I can, 
By proving my worth in the fray, 

Yet teach me to love like a regular man, 
And not like a craven, I pray. 

Let me take off my hat to the victors who strode 
To conquest splendid and high; 

Yes, let me stand with a smile by the side of the road, 
And cheer as the winners go by.” 

He is the canner who can. (Applause.) 


PRESIDENT HAMILTON: My friends, the basic industry 
of this nation is probably the farm or the farming industry, but 
the canning industry is so closely allied to the farming industry 
that you can almost count them as one. 

We have with us today a gentleman representing the De- 
partment of Agriculture of Washington, D. C. This gentleman 
is truly a representative of that department. He is what we 
have heard termed so frequently a “dirt farmer.” He served 
the people of Ohio in official capacity and his conduct while in 
office at that time so appealed to our President that he called 
him to Washington as Assistant Secretary of Agriculture. It is 
my pleasure to introduce to you at this time the Hon. Renick W. 
Dunlap, Assistant Secretary to the Secretary of Agriculture, 
who will speak to you regarding the relation of agriculture to 


the canning industry. (We withhold Secretary Dunlap’s address 
for later publication.) 


PRESIDENT HAMILTON: We have with us this afternoon 
a gentleman whom I am sure has no direct connection with the 
canning industry, and I also feel sure that there is no canner 
within the sound of my voice who has ever produced a can of 
canned foods who would not derive something beneficial from 
listening to the activity of the Health Department of the city of 
Chicago. We feel honored in having with us Hon. Herman N. 
Bundensen, Health Commissioner of Chicago. 


CANNED FOODS HIGHLY ENDORSED. 
Some Straight Talk by a Health Commissioner, Hon. Herman 
Bundensen. 
I JUST got. quite a greeting. You have a man standing at the 
outside door by the name of Kaplan. Mr. Kaplan greeted 
me with, “I see you are making quite a fight on the milk indus- 
try. What’s the matter, aren’t they kicking in enough money?” 


So you see why I came here. Well, I might say that I am far 
more vitally interested in the canning problem than your chair- 
man has given me credit for being interested. I might say that 
I am interested in a way that many of you are not interested, 
but ought to be interested. I am wondering why I should be in- 
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terested in the canning’ industry. I don’t know. It’s a cinch 
that you people haven’t given me any encouragement. I am talk- 
ing about myself not as health commissioner, but as one of the 
general populace, which is the particular reason why I should 
be interested in the canning industry. 

In the first place, why should I be interested? There are 
several reasons why every citizen should be interested. I would 
like to call your attention to some of the outstanding successes 
in the country today, and one of tiem isn’t the canning industry, 
and I wonder why. I mean successes by degree as they should 
be. 

Who paid the largest income tax last year? You know? 
Mr. William Wrigley. You know why? Because he is selling 
vthewing gum. Why did Mr. Wrigley make more money than 
any other man in the United States last year? (Dr. Bundesen 
asked the audience if anyone could answer that question.) 

How about the sale of grape nuts? How about the sale of 
Life Buoy soap? How about the sale of half a dozen outstand- 
ing things that sell more than any other article that is being 
sold in the country today? Do you know why it is? Have you 
any idea why people are chewing gum today? Wouldn’t it be a 
good idea to find out why certain men are successful and then 
apply the same principles of the successful man to your own 
business ? 

How many of you men have seen Wrigley’s chewing gum 
ad? I presume most of you have. Wrigley says: “Chew gum 
after every meal. Chew gum to whiten your teeth. Chew gum 
to aid digestion,” and he has half a dozen outstanding reasons 
why people ought to chew gum. a. 

People like to do things if they have an alibi, but you have 
to give them an alibi. Now, I have a definite motive in talking 
to you the way I am talking today, because as an outsider I 
think you have left certain things undone that you might do. 

Mr. Wrigley has made it possible to have some gum sold 
because he has given people reasons why they should chew it. 

I presume each one of you here could tell me who is_ the 
greatest genius in the public utility industry, couldn’t you? Yes, 
Samuel Insull. He took the gas company when it was on its last 
legs and put it forward. He took the light company and made 
a wonderful proposition out of it. He took the wreck of the ele- 
vated lines and made a big success out of it because he strongly 
believed in the right kind of advertising. It pays to advertise. 

In riding along the streets of Chicago I have noticed par- 
ticularly (and you probably have also) the great big signboards 
of Mr. Insull’s company something to this effect: “You can do it 
better with gas.” We checked back the health department sta- 
tistics just to see whether advertising did pay, and we found that 
since last year’s campaign, “You can do it better with gas,’ 
there were more suicides with gas recorded during that year 
than in any year previous. So you can see that it does pay to 
advertise. (Laughter.) 

Why should I as public health officer be willing to come over 
to talk to you people here, particularly when your chairman 
feels that we are not so very interested in the canning industry? 
But we are vitally interested. We know some things about the 
canning industry that some of you haven’t realized. Why should 
I come up to talk to you when no less than a sentry wants to 
know if we weren’t getting enough money out of the milk pro- 
ject. We are rather outspoken. 

In the first place, your greatest asset in life is your health. 
There is nothing more important in the world to you than your 
health. You are the most important person in the world to the 
members of your family. Probably the most neglected commod- 
ity is health. Why is it that so many men die from pneumonia? 
Why do so many fellows constantly have colds and contract 
pneumonia? Does anybody know why that is? 

I talked to a group a week ago yesterday at Oak Park and 
I asked, “Is there a gentleman in the audience today who isn’t 
feeling well?” Evidently there was no one ill. I said, “It’s fine 
to have good health and feei well.” 

One gentleman remarked, “I just got over a cold.” 

I asked him, “What should you do not to get a cold?” 

He answered, “Wear rubbers.” (Laughter.) 

If any of you men had in your home a child or a number 
of children like I have—six of them so far, and I’m still a young 
man—and across the street from you there was a virulent case 
of scarlet fever and a sign tacked on the door for every one 
to keep out, what would your first duty be to your child? What 
do you think? If there was a case of scarlet fever across the 
hall from you, a very virulent case, the child dying, and you 
had a child on the other side of the hall, what is the most im- 
port thing to do? Run away from it? Is that the way you win 
a battle? When the enemy comes up—run like hell? 

I don’t mean to expose your child to a case of scarlet fever, 
but my thought is that it is more important for that child and 
human being to build up strong resistance. The second im- 
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portant thing to do is to keep away from the dangerous disease. 

We would be a far more sturdy people if we would build up 

I don’t mean for you to expose yourself to a 

case of pneumonia or scarlet fever,.but build your system up. 

How are you going to build that system up? You men are all 

in the canning business. What is the best way to build up one’s 
system? By eating more tomatoes! Why? 

Every child every man, should have in his diet milk (and I 
mean milk from healthy cows, not sickly, diseased cows. And I 
might add for Mr. Kaplan’s benefit that it isn’t a question of 
getting so much from either the milk or the oyster people.) 
Every growing person and each one of you men should have in 
your diet every day proteins, carbohydrates, fats and minerals, 
which you can get in milk and some of the other foods, such as 
cereals and foods of that kind. And you should also have every 
day some vegetables and fruits. 

If you don’t have vitamin “c” you always get a definite dis- 
eased condition. If you don’t have vitamin “b” you always get 
definite reduced resistance invariably, and no persons can build 
up and have strong resistance if they don’t have in their system 
vitamins “a,” “b” and “c,” gotten principally from vegetables 
and also from fruits. 

We hear many lecturers telling us about the importance of 
foods; how necessary it is to eat vegetables. But they always 
refer to fresh vegetables. Isn’t that right? About nine times 
out of ten fresh vegetables, milk, etc., are referred to in the vast 
majority of cook-book literature. Why should we have fresh 
vegetables? Why are fresh vegetables so superior to canned 
vegetables? What evidence have we to show that they are? 
Because canned vegetables are cooked in the absence of oxygen. 
That’s just exactly it. And not only that, but the thing that 
kills the vitamins which are necessary for life is the process of 
oxidation. 

When the housewife goes out and buys vegetables and then 
cooks them in a container in the ordinary way, thinking that 
she is getting nourishing food for her child, and then pours off 
the juice, the little that is left unoxidized, she believes she is 
giving her child food of the right kind. 

When we have that condition we have a condition that con- 
fronts us all over the United States. Perhaps now you will 
understand why I am so vitally interested, from a public health 
point of view, in the canning industry. 

{ have just got a few more words that I want to say, and I 
am going to say them rather bluntly. 1 am not running for any 
office. I don’t particularly care when I leave here whether you 
feel a little miffed, hurt or not, because the way to stimulate is 
to irritate. You can never get a kick out of an Irishman just 
by arguing with him, but bust him in the nose and see what hap- 
pens. 

I am the health officer, trying to help the community. You 
fellows interested in the canning industry have exhibited a very 
wonderful spirit of silence. I don’t know whether somebody 
isn’t kicking in enough to you. (Laughter.) Maybe you are in 
league with the fresh vegetable people. Perhaps you don’t want 


to get the business, but why it is I haven’t’ seen an ad of yours 
I don’t know. 


The outstanding ads, I might say to begin with, that are 
successful are the ones, without exception, that advertise health. 
Health is a wonderful thing, and if you can advertise health 
you have done a wonderful work. Health is that fountain of 
youth anybody will give almost anything for. 

What is the canning industry doing to advertise health? 


PRESIDENT HAMILTON: Advertising sauerkraut. 


DR. BUNDESEN: That’s it, sauerkraut. You know when 
I was a kid (and I used to be a pretty roughneck kid) I often 
wondered why the policemen in the city of Chicago were so 
husky. Now I know why. Practically all the policemen at that 
time were Irish, and you will recall the famous Irish dish, corn- 
beef and cabbage, rich in vitamins and things of that kind. You 
have advertised your cabbage item a little as far as health is 
eee. That’s the one argument and the only argument you 

ave. 

Do you know that every growing young child must have 

orange juice or tomato juice, one is just as efficient as the other, 


to prevent him from getting scurvy and rickets, to keep him 
from being diseased and weak? 


Why is it that the orange people are constantly advertising 
their oranges from a health point of view and getting 70c, 80c 
and 90c a dozen for them? You can get the same vitamin con- 
tent and strength out of a 10c or 138c can of tomatoes. What is 


the consistency of playing into the hands of the orange people 
and making the consumer pay 80c and 90c when you could just 


as well tell him to buy tomatoes and drink the juice with the 
fresh, whole vitamins in it for 12¢c? 
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Have you ever seen anybody to any degree advertising the 
health value of tomatoes? The only one I have seen recently is 
our good friend Heinz. He says of his catsup, “Rich in vitamin 
‘A’ because of its tomato content.” I have never seen anyone 
else hooking up health with your canned foods products. 

We are vitally interested in your industry even though we 
don’t own a nickel in a canning factory and we don’t have any 
interest in a canning factory except the amount of canned foods 
that we get in our home, by the case I might say, canned toma- 
toes and canned vegetables of various kinds that we always have 
in our home. I might say for the benefit of Mr. Kaplan that we 
always pay for every damn bit of canned foods we get. We 
aren’t being supplied by the canners, and we are’nt boosting 
canned foods because anyone is slipping us any goods free. I 
might say that if any of you slip me some of your canned toma- 
toes they will be sent back to you. Nobody ever got anything 
for nothing unless he paid for it, whether he is the health com- 
missioner or not. : 

In all earnestness, before I close, here’s the way I’m going 
to irritate you, I believe definitely. You know at the present 
time our modern club women have so many duties to perform, 
‘and it is pretty hard to go to the store and buy a peck of spin- 
ach and prepare it. Have you ever tried cleaning spinach? I 
have, and believe me it is some task! But women have to do it 
because somebody got the idea that you have to have rich, pure 
stuff. How much easier it would be, Mrs. Housewife, if she had 
a reasonable alibi—don’t the world know that vitamins are more 
preserved in canned foods? What’s the secret? How much 
easier it would be for Mrs. Housewife to be able to come home 
from attending club duties, dash in fifteen minutes before hubby 
arrives, open a can of spinach and pour it into a pan. This 
would be a whole lot better, and believe me, she’s just looking 
for that alibi if you will just let her know about it. 


I am wondering if you people know (and I am quite sure 
you do know) that canning is one of the fine ways of preserving. 
I am talking to you with a guilty conscience because I used to 
preach against this canned stuff until I got educated and looked 
up literature like McCollum’s and similar books by scientists 
who really know. 


It is a cinch you advertise and have a picture of a beautiful 
tomato, except the tomato ought to be fresh instead of canned. 


You have a beautiful picture of something else, but you are not 
advertising definitely. 


One company put a breakfast food on the market not long 
ago and the sales have gone up into many hundreds of thousands 
of dollars. These people decided on a good name, “Pep,” which 
is particularly interesting to a man who feels that he is getting 
old. One advertisement pictured a fellow in a fighting mood 
and “Pep” put energy into him. Another advertisement showed 
a swell doll, beautiful, with a tennis sacket which hooked up 
vitality and health, vigor and vim in connection with this break- 
fast food, “Pep.” 


What a wonderful opportunity you men would have to hook 
up health with the canned vegetable industry. I believe there 
is a new era coming for the canned foods industry. Out of the 
hundreds of millions of cans that are sold, every once in a while 
five or six people die from botulism, and then we have big head- 
lines in the newspapers: Canned foods cause epizootic. And 
right away people say one sheuldn’t eat canned stuff because of 
the danger of getting botulism. Suppose that botulism did kill 
five people. If we can succeed in getting the hundred and ten 
millions of people to eat canned foods and get those essential 
vitamins, we would have five deaths occasionally against mil- 
lions of lives saved. I make that definite statement. I mean 
you can’t get health out of a bottle unless it is a milk bottle or 
a bottle of codliver oil. Yes, I am still a booster for milk, even 
though the milk people haven’t paid me for making that state- 
ment. And I am still a strong booster for canned foods. I never 
expect to make a fight on the canners even when we occasion- 
ally put some single fellow out of business because he is hurting 
the canned foods industry. 

In closing let me say this. Do you know that the things I 
have told you are so? How many of you here know that? 
(About half of the number present raised their hands as know- 
ing, and one man was honest to say that he didn’t know.) About 
half of you don’t know. If you don’t have the required number 
of vitamins you will get paralysis. You had better start to eat 
some of the products you are preaching about in order that you 
will have enough strength to shoot your arms up. 

If you know these things why don’t you tell the world about 
them, so that the world will know them?’ And if you don’t know 


them why in the hell don’t you get into a business that you know 
something about? (Applause.) 


PRESIDENT HAMILTON: I don’t believe that it is neces- 
sary for me to comment on the speaker who has just left the 
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platform. He has been hard on you, but he shot you between 
the eyes. 


The meeting adjourned at 3.45 o’clock. 


FRIDAY MORNING SESSION—APRIL 26, 1926. 


The meeting convened at 10.10 o’clock A. M., President 
Hamilton presiding. 


PRESIDENT HAMILTON: We will first call on Mr. Gor- 
rell. 


SECRETARY GORRELL SPEAKS. 

HAVE been hearing a good deal of talking around here in 
the last 24 hours about reducing acreage, and that re- 
minds me of a story, but it is a true one. I attended a commit- 
tee of tomato canners at Washington not long ago, and the 
eternal question of reducing acreage came up. One canner said 
he had an experience which he thought was a little unusual. It 
seems that the tomato canners down there have decided to pay 
only $12 a ton for tomatoes, as against twenty dollars last year. 
So this particular canner called in a grower and told him he 
was very sorry but he would have to reduce the pay for his to- 

matoes from $20 a ton to $12 a ton. 

The old grower said, “Well I am sorry. That means I have 
to put in more tomatoes.” 

The canner said, “What do you mean? I thought you would 
put in less.” 

“Well, every year I get so much money out of my tomato 
crop. If you are going to cut me from $20 a ton to $12, it means 
I have to plant that much more acreage.” 

So, gentlemen, I don’t know so much about this organized 
effort to reduce acreage, especially in an association like this. 
I have heard about every talk about reducing acreage at certain 
times when there seemed to be an overproduction. It seems 
they were willing to have the other fellow reduce his acreage and 
would increase theirs accordingly. The good old rule of supply 
and demand has always governed business, and always will. I 
feel, as far as the present canning season is concerned, it will 
right itself just like every other season has righted itself, and 
the supply and demand, plus quality, will be the solution of the 
problem. 

There is one thing which seems important to me, and which 
the canning industry needs more than anything else. That is 
information. 

I was very much impressed by an address made by Mr. 
James Moore at the Louisville Convention. He brought this sub- 
ject out in his usual forceful manner, and I have given a great 
deal of thought to it ever since. There is a lot of information 
which the canning industry doesn’t have and which it ought to 
have. That information can best be collected by the different 
state associations. 

I want to say, gentlemen, in that connection, that I have had 
more contact lately with the state associations than ever before, 
and I am simply amazed to see the progress that is being made 
by the canners within their own organizations. Almost every 
association I know of has made distinct progress within the last 
three or four years. They have a field which is increasing all 
the time. You may think it is funny for me to stand up here and 
say what I do, but I want to tell you frankly that the future and 
strength of the canning industry is strong associations covering 
certain fields of the industry plus what work the National Can- 
ners Association can best do in a general way. 

I met with the secretaries of these state associations in an 
informal meeting here in Chicago recently, and I found a strong, 
able-bodied group of men here in the purpose of doing some 
effective work. 

There is a great deal of information that we can legally col- 
lect and pass on in a public way. I have been impressed with 
the attitude of certain branches of the United State Government 
in assisting organizations in distributing information that may 
be collected. At the present time it is possible through one 
branch of the government, provided canners and distributors co- 
operate to an extent to make figures reliable. This particular 
branch of the government is willing to collect the information 
concerning the holdings of canned foods now in the hands of the 
canners and in the distributors’ warehouses. -What a wonderful 
piece of information that would seem if we had it today. We 
hear all kinds of stories about consumption, but we really know 
but little about it. 

Even the story as told by the distributors’ warehouse and 
the canners’ warehouse would not be complete because, of 
course, it is impossible to collect statistics from the retail grocer 
oe nee way, but the general figure would be very 

elpful. 

These state associations can distribute, if they wish to, 
acreage information through the Bureau of Crop Estimates of 
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of the United States Government. I find I get a number of re- 
quests from time to time in connection with the acreage of this 
product or that product. I want to say, gentlemen, that I have 
changed my mind a good deal about the work of the Bureau of 
Crop Estimates. A few years ago, owing to a lack of co-opera- 
tion, this bureau was not putting out figures that meant much 
to the canner or to the distributor, but with increasing co-opera- 
tion on the part of the canners those figures today are much 
more reliable than they were two or three years ago, and bear 
in mind, please, that work is going on. If you want the Bureau 
of Crop Estimates to give you accurate information, there will 
have to be sincere co-operation on your part. ; 

I would much prefer to see that carried on through the dif- 
ferent secretaries, who in turn would report to the Bureau of 
Crop Estimates. I believe the state secretaries have the best 
means for getting that information. How would that appeal to 
you, Mr. Street? You seem to be the one secretary I see here. 


MR. STREET: There would be better contact. 


MR. GORRELL: You come closer to home. There is an- 
other co-operation I have asked the state secretaries to take up, 
and that is in reference to a letter which has been sent out to 
every canner in the United States regarding swells. You gen- 
tlemen know this is quite a live topic. You know it was decided 
before the committee in Louisville in February, and there was 
an agreement made that the National Canners Association 
would send out a letter to every canner in the United States, 
and that has been done. I am not going to comment on what 
that letter contains, because I hope you have read it. Further 
than that, I hope you have acknowledged the receipt of the letter 
as per its request, because we have been requested by the Bu- 
reau of Chemistry to give them the list of canners who have re- 
plied to that letter and the general tenure of that reply. 

At the recent mecting of the state secretaries, I have asked 
and they all agreed to co-operate by getting in touch with indi- 
vidual canners who have not replied to that letter, to try to get 
a prompt response. That is another splendid piece of work that 
the state secretaries can do. You will pardon me for jumping 
around like Secretary Jardine’s story of the Scotchman. You 
have all heard his story. 

I want to go back to the question of general information for 
a moment, and I want to call your attention to the action of the 
greatest industry in the world regarding publicity. Those of 
us who read the daily papers always see at a certain time that 
the United States Steel Corporation comes out with a statement 
regarding unfilled orders. That statement is given to every 
competitor of the United States Steel Corporation. Every com- 
petitor knows what the corporation is doing in the way of busi- 
ness, and they have the opportunity to govern their own busi- 
ness accordingly. The steel business is not subject to the vag- 
aries of nature. The iron is in the ground and they could go 
on producing forever and could always have overproduction, 
but not a profit. They could operate at a loss. Right in that 
connection, gentlemen, I have always felt there are times when 
you have to do it, but you take it as a general, broad principle. 
It is unfair for business to operate without a profit. If it op- 
erates without a profit, it is going to be unfair to somebody. 
It may be the stockholders; it may be the consumer; it may 
be the employes, but the laborer is worthy of his hire. 

There should be no spirit in any meeting to try to encour- 
age any industry to operate in any way except on the basis of 
a reasonable profit. Bear that in mind with your growers. 
Bear that in mind with your supply men and impress it on 
your customers, that you cannot do business at cost, because 
if you do in the long run it will be dishonest to somebody. 

(Applause) 

Now, gentlemen, this is rather the day of volume production. 
You talk about cutting down your business. You have got to 
always and you always will bear in mind that you must have 
enough units to economically distribute your overhead. I don’t 
believe that the volume of canned foods is going to decrease 
nearly as much as the volume of poor quality. 

The way to cut down production is to increase quality. 
You have heard me say this many a time and when I am dead 
and gone somebody else is going to say it to you, and you are 
going to say it to each other, but just let me repeat once more, 
at least, and urge upon the canners the need for quality. 

. I know what you were up against last year. I was driv- 
ing around through the plants. I happened to be in Wisconsin 
right when that heat drive came along. It was true of corn 
later on and true of tomatoes. When I saw what they were up 
against, it is pretty nearly foolish for me to get up and say 
they ought not do anything different from what they have done. 
But, gentlemen, these vagaries of nature occur from year to 
year, and you should be just as well organized to meet ab- 
normal seasons as you are to meet normal seasons. Within a 
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few weeks you are forced to put an enormous volume through 
your plant, which stands still the rest of the year, unless you 
are an all-year canner. But the question of volume is never 


‘in any two years quite alike, and I am satisfied that with your 


experience of last year you will feel that you probably will be 
better organized in the future to take care of a glut, a twenty- 
four hour glut, than you were last year. But if you cannot 
take care of it, do like hundreds of canners did. Pass it up. 

A man told me last night in the lobby of the Sherman 
Hotel that if all the corn had been canned there would have 
been 35,000,000 cases instead of 25,000,000. That came from a 
canning man, and I think he knew what he was talking about. 
Gentlemen, that took a lot of nerve but is there a man in this 
room who did it who is sorry today that he did it? Of course, 
it is easy for me to stand up here and tell you how to do these 
things. You know darned well I don't know. But sometimes 
the boy in the bleachers can tell whether the pitcher is pitching 
a good ball or a bad ball, and I am only the man in the bleachers. 
I am not a business man and not a canner. 

I would like to say a few words about the National Canners 
Association. I will then sit down. First I want to call your 
attention to the fact that the National Canners Association is 
unique in this particular so far as other trade associations are 
concerned. It has in the last three years reduced its dues three 
times. Three years ago the dues were a cent a case. Today 
they are a third of a cent a case. So it shows at least there 
is a spirit on the part of the financial executive committee of 
the National Canners Association to meet the spirit of the times 
and try to cut down cost and overhead. 

Now that, however, has not hurt the efficiency of the associ- 
ation. The association is working today and functioning, w 
hope, far better than it ever was before. Few of you gentlemen 
realize the vast field of work the National Canners Association 
covers. In fact, about the only canners who can realize it fully 
are the men who have been willing to sacrifice a year, two years, 
or three years of their time and have become the chief executives 
of the association. I would like to ask Roy Clark if he realized 
— he became president just what work the association was 

oing. 


MR. CLARK: I did afterwards. 


MR. GORRELL: Coming back to the work of the associa- 
tion, as you know, it has largely featured its scientific efforts, 
both technically with raw products as well as physiologically. I 
was talking to a canner about that not long ago, and he told me 
he felt a great deal of the work of the National Grocers Asso- 
ciation was not being realized, and he felt at the present time it 
was being less realized because they didn’t fully understand 
what the association was doing. 


I want to say in conclusion I believe the canning industry, 
so far as the people within the sound of my voice are concerned, 
is in excellently organized shape. [ think the men I am talking 
to this morning are nearly all members of the state associations. 
I think most of them are members of the National Canners As- 
sociation, and I think we are going to be optimists so far as the 
present situation is concerned and you are able to take care of 
yourselves. 


PRESIDENT HAMILTON: My friends, you will notice 
when we called on Mr. Gorrell he received no introduction from 
me. That was unnecessary. I doubt that anyone who ever at- 
tended a board of directors’ meeting of the National Canners 
Association in Washington or at any other point fully realizes 
the immense and good work that organization is doing. The 
state organizations are doing good work and have their place. 
The state organization is just as necessary in the organization 
of canners as our county form of government is necessary. This 
organization of the Western canners, the pioneer organization of 
canners, the oldest organization of canners that has_ been 
started, has its place in the canning industry just as much as 
our state governments have their place in government affairs. 
The National Canners Association has its place as a national or- 
ganization and has its functions to perform just as much as the 
national government has its place in our form of government. 
Each and every organization has its place. 

The National Canners Association at its directors’ meeting 
invites you whether or not you are a director or an officer in that 
organization to attend their meetings. They are public, and 
each and every stockholder in this National Canners Association 
is entitled to receive all the information possible and to attend 
these meetings. They not only grant it as a privilege, but ask 
you and claim it is a duty on your part to do that. I can frankly 
state for myself that I had no idea of the immense amount of 
work that this organization does for the protection of the great 
canning industry of the entire nation until it was my privilege 
to serve as a member of the board of directors and to attend 
these meetings. I would urge anyone who is a member of the 
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National Canners Association to make it a point, if the oppor- 
tunity presents itself, to attend these meetings. 

Just at this point I am going to ask for a short report from 
the various committees, and first I shall call on the chairman of 
the board of directors of the Eastern Canners Association for a 
report at this time. 


COMMITTEE REPORTS. 


MR. W. H. Taylor (Watertown, Minn.): The foilowing is a 
report cf the directors’ meeting held yesterday morning. 

I might say that at the last reguiar meeting it was decided 
that we have a membership fee. I think the amount was $15.00. 
This also refers to any old member who forfeits his membership 
on account of non-payment of dues. We recommend that the old 
members who have not paid their dues be given thirty days’ 
grace to give our secretary a chance to see if he can’t collect 
these dues. 

We also recommend that a full discussion be held in regard 
to where the next Western Canners Association convention be 
held. We have cordial invitations from a good many different 
places: Grand Rapids, West Baden, St. Louis, Des Moines, Mil- 
waukee, Louisville, Atlantic City and Indianapolis. It is a hard 
matter for the board to get together and decide where these 
meetings are to be held. We thought at this meeting we could 
get the opinion of all the different members and it would be an 
easy matter for the directors to decide at their next meeting. 

Our Secretary, Mr. Lee, who is in very close touch with 
most of the brokers, especially in this market, asks that he be 
authorized to recommend brokers to canners and likewise can- 
ners to brokers. We thought this would be a service we could 
render without any expense, and felt sure that any broker the 
secretary might recommend would be sure to be satisfactory. 

It was also decided that we present for discussion at this 
meeting the matter of obtaining statistics of canned food sales 
and the prices received for the same from the canners. And, 
further, get ideas as to how a plan like this might be put into 
operation, for the purpose of having the effect of stabilizing 
prices, which is very much desired and needed. 

Then, along the line that Secretary Gorrell touched on, one 
idea was brought out, to start on a small scale, which was to 
have Mr. Lee start in a very small way by sending out a circu- 
lar letter every week to each of the members of the Western 
Canners Association informing them of all the gossip that he 
could pick up in the Chicago market, and also get in touch with 
whoever is willing to co-operate in this matter and get them to 
send him a letter once a week reporting all the sales of canned 
goods and the prices they were sold for in the immediate vicin- 
ity. Mr. Lee, in turn, would send this information out every 
week, and it might give us a kind of a barometer as to how the 
market was going and give us a chance to try the plan out. We 
all know that the stock markets are published and we get the 
information in the “Canner’” from the brokers as to the condi- 
tion. It would be a good deal better for the canners if we could 
get these quotations from the canners themselves. I suppose the 
broker always gives the right dope, but we sometimes doubt it. 


PRESIDENT HAMILTON: We will now have the report 
of the Committee on Nominations. 


MR. J. J. ROGERS (Pendleton, Ind.): The Committee on 
Nominations was in session several times, because it was a mat- 
ter of importance. They decided to recommend for nomination 
for the coming year the same officers who held office during the 
past year. 

President, Mr. Arthur Hamilton, Lebanon, Ohio; Vice-Pres- 
ident, Mr. Morton Steinhart, Nebraska City, Neb.; Secretary- 
Treasurer, Mr. John A. Lee, Chicago, III. 

They also decided to nominate for re-election five directors 
whose time expires at this time. 

Mr. W. H. Taylor, Watertown, Minn.; Mr. C. L. Corey, Hol- 
land, Mich.; Mr. Roy Nelson, Crane, Mo.; Mr. W. B. Stokeley, 
Newport, Tenn.; Mr. E. H. Van Zandt, Longmont, Col. 

There is a sixth director, and we recommend Mr. G. T. San- 
ders, Fayetteville, Ark. 

I suppose one motion would cover this, and as the President 
would perhaps be too modest to make the motion, on the recom- 
mendation of the committee I will make a motion that these of- 
ficers be re-elected and these directors be elected as directors of 
the association. 

The motion was seconded and carried unanimously. 


PRESIDENT HAMILTON: It certainly is a gratification 
to receive this manifestation of your good feelings toward your 


presiding officer, as well as to the other officers of the associa- 
tion. 


Down in Ohio several years ago they used to have tollgates. 
We don’t have them any more. But they had a custom back in 
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those days of permitting free passes to all ministers of the gos- 
pel. An old colored man drove up to the gate one day and the 


gate tender came out to collect the toll. The old colored minis- 


ter said, “I understand, sir, that the ministers. of the gospel is 
exempt from toll.” 
“Yes, sir, that is true. A minister of the gospel is exempt. 
Are you a minister of the gospel?” 
“Have you a charge?” 
“Yes, sir, I have.” 
“Where do you preach?” 
i preach in this little town of Bridgebow, just down the 
road.” 
“How long have you been preaching there?” 
“Well, sir, I have been there about two years.” 
“And you are a regularly ordained minister?” 
“Yes, sir, I is.” 
“How much salary do you get?” 
“Fifty dollars a year, sir.” 
“That is a damned poor salary.” 


The minister replied, “I’se a damn poor minister.”’ (Laugh- 
ter.) 


While I thoroughly appreciate the honor that you have con- 
ferred upon me, it seems to me I am a damned poor president. 
But I cannot help but feel gratified at this manifestation of 
your friendship. If I have been the means of making this 
Western Canners Association any better, of accomplishing any- 
thing for the canners of this great Central West, I am indeed 
glad. If I am able in the next year to do something for your 
benefit, it certainly will be a gratifying privilege. I merely say 
to you that I thank you kindly for this honor. 


SECRETARY LEE: Permit me at this time to offer a res- 
olution to be referred to the Committee on Resolutions. I want 
to thank this Western Canners Association membership for 
giving me another year in order to develop some plans for the 
benefit of the canners and the association. I feel a good deal 
like the negro baseball pitcher down in Joliet. They had a con- 
test between two colored baseball crews at Joliet sometime ago 
on a holiday, and the pitcher on one side had been convicted for 
twenty years. He had served three years. He had seventeen 
years more to go. Nearly all his friends in the penitentiary 
knew that, because he was a popular fellow. But when he be- 
gan to pitch for the game he passed four or five fellows on balls 
and seemed to be a little wabbly. A voice came from the bleach- 
ers, “Take your time, boy. Take your time. You have seven- 
teen years in which to win this game.” (Laughter.) 


Well, I have one more year, anyhow, to see what I can do. 
I am a little radical, and here is a resolution I would like to have 
referred to the Committee on Resolutions. If they want my 
reasons for it, I will go before them and discuss it. 


“Be it Resolved, by the Western Canners Association in 
convention assembled, That the requirements of the several pas- 
senger associations of the United States as to required attend- 
ance at conventions of 250 coming on certificates for validation, 
in order to obtain a reduced rate for return, is extreme and too 
great, and that such privilege should be granted for an attend- 
ance of 100 or more. 

“This number of 100 in attendance in order to secure vali- 
dation was in effect for many years, and should be restored. The 
present requirements of 350 is a greater and a higher limit than 
any but the very largest organizations can meet. 

“The high railroad rates and Pullman fares are to a certain 
extent discouraging to attendance at conventions, and the travel 
by automobile caused thereby decreased attendance on a certifi- 
cate of ticket purchase basis; be it further 

“Resolved, That the Secretary of this organization bring 
this matter to the attention of the Interstate Commerce Com- 
mission and the various passenger associations, and ask that the 
limit of 100 for validation privileges be restored.” 

I respectfully ask that this resolution be referred to the 
committee on resolutions for consideration. 


SECRETARY’S REPORT. 


The following report was presented by Secretary Lee. 

Officers and Members Western Canners Association: The 
past year has been rather difficult. The year for those con- 
nected with the canning industry has not been profitable. 

We have lost about twenty members by resignation, consol- 
idation, bankruptcy, destructior by fire, ete. We have gained in 
their stead 22 members by initial application. 

The Secretary and Membership Committee have been in- 
dustrious in seeking to extend membership, but have found con- 
ditions unfavorable. Circulars and letters have been sent out 


3 
= 4 
a 

| 
; 

a 

4 
3 

4 


7 May 3, 1926 THE CANNING TRADE 23 


HERCULES SANITARY FLEXIBLE STEEL CONVEYOR 


} 
The sanitary belt with the square mesh. Used for all conveying purposes, on Sorting Tables, 
Scalders, Washers and Exhausters. Made any size. Easily cleaned and durable. If your 
dealer doesn’t handle, write for catalogue and prices. 
MANUFACTURED BY 
LA PORTE MAT & MF O La P Indi 
| OR G. CO. orte, Indiana 
The MORRAL 
Either 
SINGLE or DOUBLE 
1 The MORRAL 
Either 
SINGLE or DOUBLE CU 
Morral Bros. a ee Dec. 31, 1925 BURNHAM & MORRILL CO, 
— Ohio. Portland, Maine. 
jentlemen: 
Your letter of the 29th is just. before the writer and I must say Morral Feb. 2. 1926 
7 the equipment you have furnished usin the way of Double Huskers Morral, Ohio. 
Ee particularly thank you at this time for the splendid way you lave Our preference in “CORN CUTTERS” is the “MORRAL.” Our 
additional purchase of Morral cutter equipment in 1925 and 1926 is 
We like your Double Huskers and we like your Corn Cutters, our confirmation, no other types having been purchased. 
and — further of = kind Yours truly, 
we surely w ‘glad to take the matter in question up with you. , 
y George B. Morrill, President 
r W. R. Roach, President. 
It will pay you to write at once for prices and further particulars 
| MORRAL BROTHERS, Morral, Ohio 
BROWN, BOGGS CO., Ltd., Hamilton, Ontario, Sole Agents for Canada 


= 


24 


liberally and we have advertised a little in the canning papers, 
but have made no important gain in membership. 

Our membership at present consists of 156 (canners) active 
members and 145 associate members, machinery and supply 
people and brokers, a total of 301 members. 

We have been as careful as possible as to our expenses and 
have a cash balance in the treasury of $1,325.66, enough by 
careful eccnomy to carry us through the year, and we have on 
our delinquent list thirty-one (31) members who owe the asso- 
ciation $810, some of them owing dues for several years. The 
directors have given instructions as to how best to handle these 
accounts, and we will try hard to collect them. 

The Auditing Committee will report as to our Treasurer’s 
accounts. 

There is a service which our association can render which 
I have been trying experimentally and suggest that it be fol- 
lowed up closely. 

Our canner members are all carefully selected for relia- 
bility and so ere our broker members. 

If our canner members who need brokers would permit us 
to recommend brokers out of our membership, and if our broker 
members needing cannery representation would write us to help 
secure such accounts, we would keep a suitable register in our 
office and thereby render a fine service. The directors have or- 
dered such a registrar to be kept. This feature is practical and 
valuable and will help us to build up our membership. We re- 
cently brought one of our canner members who had no brokers 
in an Eastern city and one of our broker members of that city 
into correspondence, and the first week’s result was sales of 
11,000 cases of peas. 

Our activities the past year have been about as ollows: 

1. Holding April, 1925, Convention at Chicago. 

2. Holding December, 1925, Convention at Chicago. 

We secured one and a half railroad rates to each of these 
Conventions. 

3. Important work in securing contributions to Canned 
Foods Week Fund. 

4. Mailing a large number of letters soliciting new mem- 
bership. 

5. Mailing circulars of information and referendum votes 
on important subjects to members. 

6. Attending National and State Conventions of Wholesale 
Grocers, Canners, Committees, etc. 

7. A number of addresses before clubs and meetings per- 
taining to canned foods. 

9. Writing and securing the publication of many articles 
about canned foods. 

10. Other things have been done by the President and Sec- 
retary of this association, but the foregoing will suffice to show 
the general trend of our activities. 

We are grateful to the members, especially committee mem- 
bers, for their co-operation, and respectfully submit this report. 


THE WESTERN CANNERS ASSOCIATION. 
By John A. Lee, Secretary-Trasurer. 


OUR ACCUMULATED ECONOMIC STRENGTH 


The Great Volume of Agricultural and Industrial Pro- 
duction and of General Trade in the United States 
Represents a Gradual Growth, with a Sub- 
stantial Permanent Increase Each Decade. 


By ARCHER WALL DOUGLAS 


In Co-operation with the Research Staff of LaSalle 
Extension University. 


the ability of a nation to feed and clothe its 

people by agriculture. In this ability, the 
United States and Canada stand high among the na- 
tions of the world. It is their prime source of economic 
strength. 


Because of the important position that agriculture 
occupies among our industries, it is receiving extensive 
study and investigation. One recent survey ot the 
farm situation, made by the National Industrial Con- 
ference Board, reached the conclusion that, “It is no 
more a question for the farmer than for the rest of the 
nation, if agriculture continues to lag behind in com- 


A N enduring source of national strength is found in 
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parison with the general economic development of the 
nation.” In other words, as goes the farmer, so goes 
the nation. 

The Farm Surplus Problem 


This survey found that 60 per cent of the farmer’s 
income depends upon world conditions of supply, de- 
mand and costs, over which he has little or no control. 
But his purchases are nearly all made in the home mar- 
ket where the level of prices (measured in gold) is 
— than the world level, for both commodities and 
abor. 

This survey also found that the fundamental farm 
problem is to gain that same control of production 
which stabilizes wages and prices in so many lines of 
industry other than agriculture. This problem is 
greatly complicated by the fact that the yield per acre 
cannot be controlled within narrow limits, owing to the 
uncertainties of weather and the amount of damage 
that may be done by predatory insects. 

One solution of the problem often advocated is that 
of producing only for domestic needs. But, even 
thouch this were possible, it would result in throwing 
great numbers of farmers out of employment: it would 
cause hicher prices for all domestic farm products. and 
would largely reduce the volume of our exports. Farm 
commodities constitute from 44 to 50 ner cent of the 
total value of our shipments abroad, with cotton always 
heading the list. 

The phase of this rroblem that is now receiving 
most serious eeysideration is that of finding a market 
abroad, at prices remunerative to the farmer, for the 
survlus of agriculture! commodities produced in excess 
of domestic consumption. 


Co-operation Takes a Hand 


Co-operative associations that seek to control dis- 
tribution rather than production are, at present, the 
principal means by which the farmer strives to market 
his products in an orderly and more profitable way. 
These associations have had a checkered existence in 
the past ten years, and many of them are still in the 
experimental stage of development. Some of their ac- 
tivities have been very costly to their members; and 
the rate of mortality among them has been high, re- 
sulting mainly from poor management, insufficient 
working capital, a low volume of business. and too lib- 
eral extensions of credit. Yet. on the whole. the farm- 
ers’ co-operative associations have heen fairly success- 
ful; in many cases they have succeeded in carrying the 
crops of their members until a favorable opportunity 
for selling them occurred. and have made advance pav- 
ments to members for their actual living needs until 
the crops were disposed of. 


Co-operative marketing has had its greatest suc- 
cess among farmers who grow fruits and vegetables in 
sections remote from their principal markets—on the 
Pacific coast, in the Far West, and the Southwest. It 
is only by well-ogranized and well-managed co-opera- 
tion of growers. packers, advertisers, shippers and 
sales forces combined that commodities which are gen- 
erally regarded as luxuries, and are mostly perishable, 
can be successfully sold to consumers so far distant. 
One such co-operative association in California has 
been in existene about twenty-five years. It has 7,000 
members. In 1925 it shipped 11.934 cars of deciduous 
fruits, which brought $17,282,258 to its members. 

A serious difficulty which the farmers’ associations 
have to reckon with at times is the tendency of the 
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HONEY MANUFACTURE IN GLASS 
LINED TANKS 


Melting, Blending and Filling are best accomplished 

in Glass Lined tanks. 

Delicacy of flavor necessitates this. 

Says the Foster Honey & Mercantile Co., Boulder, 

Colo.: 

“Have been using your equipment since 1919, and 

it is one of the most satisfactory units in our plant.” 
AND 

The Colorado Honey Producers’ Association, Denver, (photo 

herewith): 

“Your glass lined tanks have given us excellent satisfaction.” 


If you handle honey, maple syrup, etc., etc., be sure to get our 
hterature. 


THE#PFAUDLER CO., Dairy Division, ROCHESTER, N. Y. 


~ 
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-members to increase unduly the production of those 
commodities which are very profitable. This usually 
means a surplus supply above the normal demand for 
these commodities, and this surplus has to be carried 
over beyond the season, until it is finally disposed of 
at concessions in price. But where the association is 
well organized and has firm control of distribution, it 
may also, as a rule, exercise some influence on produc- 
tion, especially so in the case of vegetables. 


The Farmers’ Cloud Is Silver Lined 


The year 1925 seems to have been the time when 
the farmers of the country definitely turned the corner 
from a long period of trouble. 

That the silver in the lining of the farmers’ cloud 
is now visible is suggested by a recent far-reaching sur- 
vey of the situation made by the Department of Agri- 
culture. This survey finds that farming is now in 
better condition than at any time since 1920. There is 
an abundance of credit for all agricultural purposes. 
Costs of farming machinery and equipment seem to 
have been fairly well stabilized. The accumulated 
debts of the post-War slump in agriculture have largely 
been paid off. 


Live-Stock Farming Leads the Rally 


“A substantial back-log in the present situation is 
the relatively strong position of the live-stock indus- 
tries.” The numbers of the various kinds of live-stock 
are better balanced than for some time. Horses.showed 
a slight decline in numbers in 1925, mules a small in- 
crease, but both increased in value during the past 
twelve months. 

Prices of live-stock in general tend upward, while 
feed is relatively cheap and abundant, thus keeping 
down the cost of production. The probable result of 
this relationship between prices and costs will be an 
increase in the numbers of all live-stock, excepting 
horses. 

There is some danger, however, that high prices 
for live-stock may cut down our exports of meat. In 
January, exports of meat totaled 58,000,000 pounds, 
compared with 73,000,000 pounds in January a year 
ago. The principal falling off was to Europe, where 
native live-stock has become more abundant. 


Truck Gardening Does Well 


Shipments of early vegetables are about the same 
volume as last year, but prices range higher. De- 
creases in shipments from Florida are marked—a re- 
sult mainly of a great increase in local demand. 

Spring planting in all lines with generally favor- 
able conditions is under full headway in Southern lati- 
tudes, and is spreading steadily northward. Planting 
in general is marked by more intelligent care and fore- 
thought, because the farmer now has available for his 
guidance reports and statistics of changing conditions 
in agricultural and industrial life both at home and 
abroad. The farmer is familiar with the present high 
level of wages in towns and cities, and the consequently 
large purchasing power for his products. He also 
realizes that lower rates of income taxes will add a 
great deal to the buying ability of the many million 
wage earners and salaried employes who are the prin- 
cipal consumers of agricultural commodities. 


Agriculture Plans for the Future 


His better knowledge of current conditions natur- 
ally leads the farmer to take some thought of the mor- 
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row. This is indicated in the Government’s report of 
larger proportional holdings of all grains by farmers 
on March 1, this year, than on the same date of last 
year. A similar report was made by observers in all 
sections last November, the result of the low prices of 
farm commodities at that time. There has been some 
advance in prices since November, but the holders 
of wheat have information that world stocks of wheat 
are not large, and that acreage of wheat sown so far is 
somewhat less than last year. Holders of corn are aware 
that there will be an unusually large number of pigs 
bred this spring. This will mean a far larger consump- 
tion of corn than last year, accompanied by a higher 
range of prices than at present. 


Agriculture Solves Its Financial Problems 


In the last quarter century, agriculture has been 
increasingly able to finance its undertakings with far 
greater ease and at less cost than was previously pos- 
sible. Prior to that time, the farmers of the country 
were largely unorganized, with but little of that influ- 
ence and power which comes from the association of 
individuals into coherent bodies. 

The farmers’ collateral for short-term loans was 
principally live-stock and farm crops, which often. 
could not be sold readily at satisfactory prices; nor 
could his land, farm buildings and equipment be readily 
sold, and this made longer term loans difficult. Fur- 
thermore, money was usually scarce in farming regions 
and interest rates consequently ruled higher than in 
industrial sections. But now these financial handicaps 
to the progress of farming have practically all been re- 
moved by special legislation. There are Federal and 
joint-stock land banks, with eight years of successful 
operation behind them. They make long-time loans on 


-land at low rates of interest and provide for rates of 


amortization which can be readily met by the farmers. 

There are also agricultural credit associations and 
Federal intermediate credit banks which make shorter 
time loans on live-stock and on non-perishable farm 
commodities. such as cotton, corn, wheat and the like. 
Member banks of the Federal Reserve System are like- 
wise authorized to accept warehouse receipts on cer- 
tain agricultural products as collateral on loans. 


The consequent ease of funds loanable to farmers 
has greatly aided agricultural co-operative associations 
in extending their activities and membership during 
the past few years. 


THE UNITED STATES CAN COMPANY INAUGU- 
RATES A LABORATORY 


T is obvious that the progressive policy of the 
United States Can Company would provide for the 
continued improvement of an already excellent ser- 

vice for the canning trade. With this thought in mind, 
this aggressive organization has established a Chem- 
ical and Research Laboratory to be under the direct 
supervision of the general offices at Cincinnati, Ohio, 
for the rendition of advice and individual information 
con the varied canners’ problems. 

It is needless to say that care was exercised in the 
selection of a head for this new department, for an- 
nouncement has been made of the appointment of Milo 
R. Daughters, formerly chief chemist for the Sprague- 
Sells Corporation, well-known manufacturers of can- 
ning machinery. Mr. Daughters is exceptionally well 
qualified for this work and has a large acquaintance 
among the canners either through personal contact or 
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50 Years 
Breeders of Better Seeds 


Rich, creamy, slender oval pods, 5 to 6 
inches in length, free from rust, perfectly 
straight and entirely stringless. 

Seed: white, with very small, black eye. 
Plant: robust, about 18 inches high, erect, 
bushy, and very prolific. 

We know of mo wax variety more desir- 
able for Canner’s use. 


Tells 


¥ 


ROGERS IMPROVED KIDNEY WAX 


Reg. Trade Mark 
ROGERS BROS. SEED CO. 
Breeders and Growers 

OTHER WAX VARIETIES CHICAGO, ILL. 
Webber Wax Wardwells, Kidney Wax, Stringless Refugee Wax. 


“NOW BOOKING CONTRACTS FOR 1926 CROP DELIVERY” 


Not A Pea On The Floor When Operating 
The Hansen Sanitary Conveyor Boot 


No pan necessary to catch spilled or crushed peas. The 
special patented features of the Hansen Boot make it 
possible to handle peas at an enormous capacity without 
cutting or spilling any peas whatever. 


Peas cost money! Why run them into the sewer when 
they can be put into the can? 


Ask any canner who has ever used the Hansen Conveyor Boot. 
Write us for a list of users in your community. 


Place your order now and take advantage of pre-season discounts. 


MANUFACTURERS OF THE FOLLOWING 


TER-BUIL! ‘HINERY e e 
can Waite | Canning Machinery Corp. 
Corn Cooker Filler Gallon Pea Filler 


Pea and Bean Filler Automatic Kraut Machine Cedarburg, Wisconsin, U. S. A. 


Four Roller Beet Topper 


Stans 
COMP AT 
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through his technical contributions to the trade publi- 
cations on various canning problems. He has also pub- 
lished scientific reports on his research work in the 
Journal of Biological Chemistry and the journal of In- 
dustrial and Engineering Chemistry. He holds degrees 
from the University of Nebraska and has pursued 
courses in advanced Chemistry at the Universities of 
Chicago and California. Resigning as Professor of 
Chemistry at Oregon State Agricultural College, he 
became associated as Chief Chemist with the Dominion 
Canners, Limited, developing many new processes and 
standardizing the methods used in the numerous can- 
neries operated by that organization. 

With the installation of this new department, the 
United States Can Company offer to their customers 
an intelligent laboratory service, covering inspection 
work and constructive advice applicable to their indi- 
vidual problems. In the last analysis this experimental 
and educational work will have a tendency to generally 
improve conditions in the industry. 


SAYS INDIANA IS CLEANED UP 


Indianapolis, Ind., April 24, 1926. 

Buyers would be surprised to know of the number 
of canners who have entirely cleaned out their holdings 
of tomatoes during the past month or so. In fact, some 
claim that there are not any more tomatoes in Indiana 
now than there were a year ago. The market on stand- 
ard 2’s has advanced from 7214¢ to 77!4c, and sales are 
being made on that basis, although not as freely as at 
the former figure. We know of but very few lots yet 
to offer. 

There are but very few lots of Evergreen or Coun- 
try Gentleman corn left in Indiana, and even Golden 
Bantam is about cleaned up. 

There have been enormous quantities of No. 10 
tins tomato pulp purchased by the manufacturing in- 
terests within the past month, and there are but few 
lots of fancy pulp of good color, which would pass Gov- 
ernment requirements, remaining unsold. 


Practically all canners we meet, with very few ex- 
ceptions. have cut their tomato acreage in half this 
year. There has been no tomato seed planted in the 
open that we know of. The ground is not ready and is 
too water-soaked for the growing of tomato plants, 
even if-we did not have these occasional freezes. To- 
mato seed sown in hot beds, of course, can care for a 
very small portion of the acreage, even though it should 
be curtailed 50 per cent. 


Very truly yours, 
SEARLE-BROOKS BROKERAGE CO. 


ANOTHER SECRET OF THE CANNERS 


“IE world is beginning to ask why the canners do 
not tell about the good things they produce. For 
instance, here is something you, as a canner, 

know nothing about. Only the canners who produce 
the goods know. Why? 

The following is taken from the Housewives’ De- 

partment of the San Francisco Chronicle of April 9th: 


IF ON DIET CONSIDER CANNED FRUIT 


Did you know that you could buy canned fruit and 
vegetables specially prepared to use in a salt-free and 
low-content sugar diet? The choicest of fruits, packed 
without syrup, in sterile water or natural fruit juices? 
Originally these goods were packed to provide suitable 
diets. under the direction of a physician, for diabetes, 
or where sugar was restricted and the salt-free vege- 
tables are used in cases of obesity, high blood pressure, 
Bright’s disease, etc. Upon inquiry, I have found that 
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all the hospitals have been using these products for 
some time. The dieticians I have consulted claim that 
the fruit should be better known to the public because 
of its value in reducing diets. The sugar content of 
this specially prepared fruit is 10 per cent lower than 
the fresh fruit. They satisfy the craving for something 
sweet, yet do not have a tendency to create flesh, be- 
cause the sugar or carbo-hydrate value is low. You can 
secure a variety of these fruits prepared without su- 
gar; apricots, peaches, pineapple, strawberries, cher- 
ries, grapefruit (which is particularly low in sugar). 
They offer a variety through the whole year which will 
certainly prevent their becoming monotonous. Anyone 
interested in a weight-reducing diet should not fail to 
try these non-fattening sweets. 

Verily, the world will have to make a beaten track 
to the canner’s door, if it wants to know and enjoy his 
products. For the canner “just hates’ to tell anyone. 
There are millions of good souls who do not “know” 
that the goods you pack can be bought in cans! You 
don’t believe it? Just make a little inquiry sometime 
and you will have the surprise of your life! 

Yes, we make no exception; and we are not refer- 
ring to those laboring under the superstition that foods 
in tin cans are poisonous. Millions, we repeat!! 


PENNSYLVANIA CANNERS MEET MAY 6TH 


HAT promises to be one of the largest and best 
meetings this aggressive Association has ever 
held will begin at 10.30 A. M. May 6th in the 

Colonial Hotel at York, Pa. They have a lot of vital 
matters under way—the labor situation, which interests 
every canner of that State; better quality crops, etc., 
etc. All these are “on tap,” and every moment of the 
time will be profitably spent. President Summers is 
not one to waste time; on the contrary, he is a glutton 
for work. But they will stop to eat—and all canners 
of Pennsylvania, brokers and machinery supply men 
are invited. 


FOR THE GOLF “FANS” 

GOOD many golf players in this industry may ob- 
A ject to the “Fans” in the above title, and prefer 

“bugs” or “devotees;” but we use “fans” advis- 

edly, for we know that a lot of them “fan” at the ball, 
and all of them “fan” the whole night through, after 
the game. 

But all of them ought to know the game they claim 
to play. Here is the way it is described by Grantland 
Rice, the greatest sports writer in the country: 

What Golf Consists Of 

“Golf is in part a game. But only in part. It 

is also in part a religion, a fever, a vice, a mirage, 
a frenzy, a fear, an abscess, a joy, a thrill, a pest, a 
disease, an uplift, a brooding melancholy, a dream 
of yesterday, a disappointing today and a hope for 
tomorrow. 

“Hope deferred maketh the heart sick,” and 
golf is hope deferred. Golf is light on the hills and 
a shadow in the valley. It is the first whisper of 
the trees in early spring. And late in the fall it is 
the gaunt specter of leafless oaks that stand stark 
against a coming winter sky. 

“Tt is the song of streams and the lash of surf 
against the shore. It is the strong wine that loos- 
eneth all tongues and starts a babble longer and 
louder than Babel ever knew.” 


“ROY” IRONS IS OF THE RIGHT STRIPE 
Clyde, Ohio, April 20, 1926. 
The Commissioner of Food and Health of Chicago 
appeared before the Western Canners’ meeting there 
last Thursday and delivered one of the best addresses 
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“We excel Our Labels 
in‘Designs . are the Highest Standard 
of Artistic erit for Commereial Value. 


Ask for our Superior Line for your Fancy Grade. 


Stecher Lithographic ©. 
Rochester, 


>) 


PLEASING THE RIGHT PERSON 


The canner may be pleased with his run. He may like the color, taste, and ap- 
pearance of his product, but in the last analysis it is the housewife’s opinion which will 
decide whether his seasons work is to be profitable. 


One sure way of appealing to the housewise is to insure to your canning run the 
sweet, wholesome sanitary cleanliness which the use of 


Cleans Clean 
SAMTAry Cleaner”, Cleanse 


provides in hundreds of canneries the country over. 

Wyandotte Sanitary Cleaner and Cleanser cleans clean, it rinses 
freely, is pure and purifying. It cleans quickly and easily, and so 
little of the cleaner cleans so large a surface that it proves most econ- 
omical. 

in every package Ask you supply man. 
The J. B. Ford Company Sole Mnfrs. Wyandotte, Mich. 
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heard—it was full of pep, snap and fact. 

His language was somewhat forceable at times, so 
his speech may not be quoted verbatim in the trade 
journals, but these papers will surely have the high 
spots of his view of the canning industry. 

He dealt almost entirely with the advertising of 
canned foods; described the healthfulness of canned 
foods—comparing them with fresh vegetables—and 
forcibly indicated the wisdom of advertising this 
healthfulness, saying: “If you can’t run your business 
any better than you have been running it, why in hell 
don’t you get out of it?” 

He pointed to the sauerkraut industry as one 
group who had the gumption and courage to tell the 
public about the health value of their product. 

Watch the trade papers for his address, for in it 
we have another conclusive assurance that the sauer- 
kraut campaign is right. Very truly yours, 

THE NATIONAL KRAUT PACKERS ASSOC’N, Inc. 
Roy Irons, Secretary. 
[Mr. Bundensen’s address is given here this week 


just as it was transcribed by the official reporter.— 
Editor. ] 


A THOUGHT WORTH MULLING 


ROM Copenhagen, Denmark, there recently came 
F this report—read it carefully and get the point: 
“For toothsomeness and skilled seasoning, the 
canned foods of the Soviet Republic walked off 
nine honorary diplomas at the International Expo- 
sition of the Canning Industry here. 
This triumph has greatly surprised the ‘tinned 
goods’ experts of Europe, who had not counted 
upon Bolshevik competition.” 


We manufac- 
ture canning 
machinery 


Liquid and Soup Filler 


Robins-Beckett 
Can Cleaner. 


Pear Corers. 


Pear Paring 
Machines. 


Write for our general 


catalogue. Open and Closed 


Process Kettles 


A. K. Robins & Co. Inc., Baltimore Md. 


Complete Plants Furnished 
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That’s it! “For toothsomeness and skillful ‘sea- 
soning’.” Any State in the Union that could win a prize 
on its canned foods on such a basis—would never have 
its warehouses burdened with surplus canned foods, 
would it? 

See what you can do this year to make ’em more 
toothsome—and as for better “seasoning,” that is al- 
most a new one—but also worth thinking about. 


A SHORT COURSE IN PROPER BOXING 


HE week beginning May 10 has been selected by 

the Forest Products Laboratory for its next 

short course in boxing and crating, according to 

a recent announcement. This course will be the twen- 

ty-seventh of its kind given at the Federal laboratory 

to aid shippers in affecting improvements in wooden 
and fiber containers. 

Important features of the course are the demon- 
stration tests of containers and the attention given to 
specific packing ploblems of various members of the 
class by the packing experts in charge. In the demon- 
stration tests the relative strengths of various types 
of boxes and crates are shown by testing them to de- 
struction in the laboratory’s giant box-testing drum 
and in other test machines. 


Applications for information concerning the course 
or for enrollment should be addressed to the Director 
U. S. Forest Products Laboratory, Madison, Wis. 


AMONG THE FIG PACKERS 


HE capacity of the Angleton Fig Company’s pre- 
| serving plant will be doubled this year in order 
to take care of the increased acreage. 

The Wescalder Preserving Company, of Beaumont, 

is building a new plant under the supervision of C. A. 

Roush. Mr. Roush was formerly superintendent of the 

Southland Products Company’s plant at Pearland. A 
cordial welcome is given this excellent company. 


Although the final details have not been arranged, 
it looks like the Crawford Packing Company, of Pala- 
cios, will erect two new plants, one at Collegeport and 
one at Edna. Both plants will be strictly modern and 
of the most efficient type. 

At the last regular semi-monthly meeting of the 
Texas Fig Packers Association, in Houston, Texas, a 
complete census of stocks on hand was taken, and it 
was found that spot stocks were lower this year than 
they have ever been at this time of the year. Many 
packers have turned down sizeable orders for spots 
that they were simply unable to fill. Further statistics 
show that four times more figs were consumed in 1925 
than in 1924. Present outlook is very bright. Due to 
some slashed prices last year, Texas Packers did not 
anticipate futures coming in very fast. This is why 
more futures are being booked at present than had been 
anticipated. It seems that the jobbers all over the 
country realize that prices on Texas figs are now firm 
and are not afraid to buy. 


It has heen the aim of Texas fig packers for some 
time to get Texas figs in the retail grocery stores at a 
price close to other standard pure fruit preserves. The 
increase in production has made it possible for Texas 
figs to be produced much cheaper and ronsequently the 
price has been lowered. Texas figs will unquestionably 
enjoy greater and greater popularity since they have 
been taken out of the luxury class. 
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CHISHOLM-RYDER CO., Inc. 


NIAGARA FALLS, N. Y. 


SUCCESSORS TO 


CHISHOLM-SCOTT CO., S. M. RYDER & SON, 
Columbus, O., and Niagara Falls, N. Y. Niagara Falls, N. Y. 


MANUFACTURERS OF: 


Green Pea Viners Green Bean Graders Can Markers 
Green Pea Feeders Green Bean Cleaners Lift Trucks 
Green Bean Snippers Conveyors 


Special Machinery Built to Order 


WAREHOUSES: SPECIAL AGENTS 
Columbus, Wis. Ogden, Utah A. K. Robins & Company, Inc. © Leavitt & Edington Co. 
Baltimore, Md Baltimore, Maryland Ogden, Utah 
9 


Brown-Boggs Company, Ltd. 
Hamilton, Ontario 


FAIRBANKS 


ESTABLISHED SCALES VALVES DEALERS 
OVER DART UNIONS IN 
EIGHTY HAND TRUCKS PRINCIPAL 
WHEEL BARROWS 


THE FAIRBANKS COMPANY 
ADMINISTRATIVE. OFFICES 
NEW YORK, N. Y. 


Start the Canning Season Right 
by Purchasing a 


Souder Continuous Cooker 


that will handle No. 2’s, No. 214 and No. 3’s at the 
same time or separately. 

Take advantage of the steam and labor saving quali- 
ties. Also the simplicity and ease of operation. This 
cooker stands for maximum quality at minimum price. 
Write us for catalog. We shall be very glad to help you 
to know more about the Souder Cooker before buying 


this year. 
SOUDER MFG. CO. 


Bridgeton, N. J. 
——— SPRAUGE-SELLS CORP. SPAULDING &CO. 
: Chicago-Baltimore. 514 Arch St., Philadelphia. 
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Wanted and Ser Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale— Machinery 


FOR SALE---Large stock new and practically new 
Canning Machinery at bargain prices. Write for catalogue. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FOR SALE—We have to offer, subject to prior sale, an 
assortment of used and reconditioned Tilting and Stationary 
Copper Steam Jacketed Kettles. Write or wire for prices 
on your requirements. 

F. H. Langsenkamp Co., Indianapolis, Ind. 


FOR SALE—Scalders and Washers. Improved straight 
line belt, or bath. New machines priced low. 
Baker Standard Steam Boxes, Overhauled, priced low. 
Vance & Baker Mfg. Co., Muscatine, Iowa. 


FOR SALE—Monitor No. 1 Cherry Pitters. 
condition, bargains. 


Address Box A-1399 care of The Canning Trade. 


Fine 


FOR SALE—Several Morgan and Doig Nailing Ma- 
chines, belt and motor driven. Good condition. bargains. 
Address Box A-1400 care of The Canning Trade. 


FOR SALE—11 No. 15P-Angelus Double Seamers. 
U.S. Can Co., Cincinnati, Ohio. 


FOR SALE—One No. 3 Monitor Pea Cleaner made by 
the Huntley Manufacturing Company, capacity No. 2 cans 
per ten hours--45,000. First class condition. Our reason 
for selling it, is because it is too small for our purpose. If 
interested write to 

Plymouth Canning Company, Plymouth, Wisconsin 


FOR SALE— 
2 Huntley Pea Graders 
2 Lewis Bean Cutters 
8 6,000 gallon Sauer Kraut Tanks 
4 Smith Cabbage Shredders 
1 Cutter 
1 Cider Press 
All the above used only two seasons 
2 Pea Viners 
200 Steel Baskets for handling Green Peas 
Address Box A-1398 care of The Canning Trade. 


FOR SALE— 
1 Lye Peach Peeler 
1 Peerless No. 4. gallon Exhauster 
1 Peach Grader 
2 Reeves Variable Speed Countershafts 
1 
1 


Burt Boxer 
Knapp Interchangeable Labeller. 
Address Box A-1388 care of The Canning Trade. 


FOR SALE—One 60 gal., two 150 gal., one 200 gal., 
two 250 gal. Steam Jacket Copper Kettles—first class con- 
dition. 

The Bucyrus Copper Kettle Wks. Co., Bucyrus, Ohio 


FOR SALE—Ams No. 98 and No. 128 Closing Machines. 
U. S. Can Company, Cincinnati, Ohio. 


FOR SALE—One 12 pocket rotary Ayars Pea Filler 
and 2 Sprague all purpose Pea Blanchers in good condition. 
Will sell cheap if sold at once. Write for prices. 

Gaston Canning Co., Gaston, [nd. 


Machinery—Wanted 


WANTED— 
1 Monitor Bean Cutter 
3 No. 5 Sprague Corn Cutters 
1 Model 7 Corn Silker 
1 Peerless Corn Washer ; 
Address Box A-1380 care of The Canning Trade. 


WANTED— 
4 Used Morral Corn Cutters 
1 No. 7 Silker 
1 Medium Size Monitor Tomato Scalder 
Address Box A-1395 care of The Canning Trade. 


WANTED—KEither Colossus or Monitor Pea Grader, 
also Pea Washer, state particulars, how long machines have 
been used, best cash prices. Also Copper or Glass Enamel 
Steam Jacketed Vacuum Pan for capacity of 100 to 200 gal- 
lons, 25 pound vacuum, 60 to 100 pound steam. 

The Brown Boggs Co., Ltd., Hamilton, Ont., Canada. 


For Sale—Seed. 


FOR SALE—Indiana Canners Association ‘‘INDIANA 
BALTIMORE”’ Tomato Seed that we offer, subject to pre- 
vious sale, at $4.00 per pound C. O. D. or cash with order. 
This is the seed we have been so successfully growing and 
improving for many years under the supervision of Purdue 
University Agricultural Experiment Station, and has attain- 
ed a wonderful reputation. Nothingis spared that will 
aid in raising the high standard of this Seed. 

Address: Indiana Canners Association, Kenneth N. Rider, 
Secretary, Matthews, Indiana. 
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FOR SALE—Early and Stowells Evergreen Seed Corn, 
shelled and on ear. Hand picked. 95% germination. 
Grown from selected ears especially for seed. Bargain price. 

Thomas & Company, Frederick, Md. 


FOR SALE—250 Bushels Mason’s Favorite Evergreen 
and 200 Bushels Country Gentleman seed corn. This is fine 
seed, hand picked, butted and tipped; germination 95%. 
Price ten cents per pound. Samples on request. 

Iroquois Canning Corporation, Onarga, Illinois. 


SEED FOR SALE—10/ bu. DeLue’s Giant This has 
been grown by us from the first original DeLue stock and is 
unlike the same strain now on the market. Grows tall and 
stocky fodder. Very prolific. 

H. C. Baxter & Bro., Brunswick, Me. 


For Sale—Labels 


FOR SALE—Three million number two, three and 
ten labels, for Sauerkraut, Tomatoes, Corn, Peas, Pears, 
Plums, Gooseberries, Cuthbert Red Raspberries, Straw- 
berries, Peaches and Catsup. If interested, write us. 

Bewley Bros. Cang. Co., Inc., Middleport, N. Y. 


THE CANNING TRADE 


Positions— Wanted 


POSITION WANTED—By competent, reliable Superintendent- 
Processor. Qualified from A to Z in all branches of the canning and 
preserving business. Can give and get resultsfor you. Ready for 
immediate permanent employment can furnish best of references. 

Address Box B-1383 care of The Canning Trade. 


Am open for position as Manager or Superintendent or Builder. 
Have 25 years experience in canning Fruits and Vegetables. Have 
been the past nine years in a three line Pea and Corn plant, also 
packing Beets, Beans and other things. Can take position at once. 
Can build, equip and operate most any size plant. 

Address Box B-1382 care of The Canning Trade. 


WANTED—Man to take charge of machinery in Pea and Tom- 
ato cannery, to take position immediately. State qualifications and 
salary expected in first letter. 

Address Box B-1397 care of The Canning Trade. 


WANTED—POSITION AS BOOKKEEPER 


or office manager in a vegetable or fruit cannery. 
perience. New York State preferred. 


Address Box B-1402 care of The Canning Trade. 


Several years ex- 


EMPLOYMENT EXCHANGE 
Help Wanted 


WANTED—Experienced man as suyerintendent for Wisconsin 
factory. Must have thorough knowledge of packing fancy Peas, and 
' wellexperienced in handling help. White stating age, experience, 
references, salary expected. 


Address Box B-1393 c/o The Canning Trade. 


WANTED—Experienced processor for vegetable canning. 
Apply giving full particulars, stating age, salary required and 
names of recent employers as reference. 

Kildonan Canning Co, Ltd , Winnipeg, Manitoba, Canada. 


WANTED—An old established Central New York Canned Foods 
Brokerage House offers opportunity to an experienced salesman of 
ability who is qualified to handle correspondence. None other need 
apply. State age. Confidential. 

Address Box B-14101 care of The Canning Trade. 


POSITION WANTED— If you have your superintendent I 
would like to pack your peas. Twenty years experience. Noted for 


quality and production. Age 38. Best of references. Open for 
position April Ist. Address Box B-1392 c/o The Canning Trade. 


SHOULD BE 
In Every Cannery Office 


“A Complete Course in Canning” 


As an insurance against loss 


Published by 
THE CANNING TRADE 
Baltimore, Ma. 


$2.00 per copy, postage prepaid. 


canning industry. Get your order in early. 


National Canners Association, 


THE 1925 DIRECTORY OF CANNERS 


NOW READY 
A list of the canners of the United States, complied by the National Canners’ Association, 
from Statistical Reports and such other reliable data. 
Carefully prepared and up-to-date; lists corrected by Canners themselves; verified by com- 
petent authorities. The various articles packed and other valuable information is given. 
Distributed free to members of the Nationa] Canners’ Association. 
The book that is needed by all wholesale grocers, 
brokers, machinery and supply men, salesmen, and practically everybody interested in the 


Personal Checks Accepted 


16th Edition. 


Sold to all others at 


1739 H St., N. W. Washington, D. C. 
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CAN PRICES 


Southern 


_ The American Can Company announces the fol- 
lowing term contract prices, f.o.b. its factories, for 
ans standard sizes Sanitary Cans for the Central and East- 
ern parts of the United States, effective January 2 
1926. 
Will soon be made 2134" 


American Can Co. 


BALTIMORE CANNED FOODS EXCHANGE 


YEAR 1926-1927 
e OFFICERS 
President, C. Burnet Torsch. 
1 S Nn usStria Vice-President, J. Newman Numsen. 
Treasurer, Leander Langrall. 
Secretary, Harry Imwold 
Buildin 
Executive Committee, Wm. H. Killian (Chairman), 


Benjamin Hamburger, W. E. 
Lamble, Geo. T. Phillips, C. 
J. Schenkel, Edw. A. Kerr, J. 


3 500 Bidd le St reet Arbitration Committee, | 


J. W. Schall, Hampton Steele, 
Herbert C. Roberts. 


umsen, J. J. > ow- 

Baltimore, Md. _ard E. Jones, G. Stewart Hen- 
derson, R. H. Potts. 

Legislation Committee, Cc. Burnet Torsch, E. V. Stock- 
ham, Albert T. Myer, W. 

os. L. North, J. N. river. 

Unusual Manufacturing and Shipping Claims Committee, Hampton Steels, Leroy Lang- 

li rall, E. C. Zoller, H. H. Ma- 

actiities W. Wagner, Chris 
recht. 

Brokers Committee, Imwold, Henry Flem- 
ing, Herbert Roberts, M. Ray- 
mond Roberts, J. A, Killian, 
Herbert Hampton. 


Agriculture Committee, F. A. Torsch, Wm. Silver, H. 

P. Strasbaugh, Jos. N. Shriver, 

S. J. Ady, A. W. Feeser. E. 

E. Langrall, E. V. Stockham. 

Hospitality Committee, R. A. Sindall, Herbert Randall, 


Herman Gamse, H. W. Krebs, 
John May, Richard Dorsey, 


Carl Cooling, Geo. C. Sauter, e 
om an Robert Rouse, Henry -Doeller, 
Jas. 


F.- Cole, Everett 
Ss. 
Publicity Committee, Arthur I. Judge, Edw. A. Kerr, 
Chas. G. Summers, Jr. 
Counsel Cc. John Beeuwkes. 


Chemist Leroy Strasburger. 


—_———K—K—«— 
The new prices represent the following reductions. 
SS 

RO 
SS 
ch. 
Curry, 
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CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. Baltimore (unless 


otherwise noted) and subject to the customary discount for cash. 


Baltimore figures corrected by these Brokers: 


****Many canners get higher prices for their goods; some 


few may take less for a personal reason, but these prices represent the general market at this date. 


(*) Howard B. Jones & Co. 


Canned Vegetables 


Balto. 
ASPARAGUS*—(Calif.) 


White Mammoth, No. 2% 
White Mam., Peeled, No. 24%......-. 3-00 
Green Mammoth, 2% 


Green, Large, No. 2%...... 
White, Large, Peeled, No. 2%... ...- 2.95 
White, Medium, No. 2% 
Green, Medium, No. 2%........ ... 35-15 
Tips, ‘White, Mam., No. er 3.30 
Tips, White, Small; No. i 3.25 
Tips, Green, Mam., No. 1 sq.... 3.55 3.40 
Tips, Green, Small, No. 1 sd...- 3.20 3.35 
BAKED 

In Sauce, No. 
Plain, No. 1.45 Out 
BEANS}{—Std. 


Stringless, Std. Cut Green, No. 2.85 .95 


Stringless, Std. Cut Green, No.104.00 4.75 
Stringless, Std. Who. Gr. No. 2...... 1.10 
Stringless, Std. Who. Gr. No. 10.. 5.25 
Stringless, Std. Cut Wax No. 2.._ .90 1.15 
Stringless, Std. Cut Wax 105.00 5.25 
Limas, Fancy Green, No. 2.......... 2.15 
Limas, Std. Green, No. 
Limas, Std. White & Gr., No. 2..1.30 1.35 
Limas, Std. White & Gr., No. 10: cc. Soe 
Limes, Soaked, No. seve Out 


Red Kidney, Std. No. .90 
Red Kidney, Std. No. 10. 


BEETSt 
Baby, No. 


Sliced, No. 10.. 
CARROTS${ 


Std. Sliced, 
Std. Sliced, x 
Std. Diced, No. 2.... 

Std. Diced, No. 10...........--- 4.50 


CORNt 


Std. Evergreen, No. 2 -70 
Std. Sversreen, No. 2, f.0.b. Co. -80 


Std. Shoepeg, No. 2......+...- 
Shoepeg, No. f.o.b. Co... 
. Std. Shoepeg, -90 1.00 
Ex. Std. Shoepeg, No.2,f.0.b. 
Fancy o. 2, f.0.b. Co.. .97% 1.15 
Std. Crushed, No. 2........ 21.0 1.10 
Ee. Std. Crushed, No.2, f. 0.b.Co. -95 Out 
HOMINYt 
Standard, Split, No. 3........... 1.00 1.20 
Standard, Split, No. 10...... 8.56 
MIXED VEGETABLESt 
Standard, No. 4.50 4.50 
Fancy, No. 10....... 
OKRA AND TOMATOES} 
Standard, No. 2........ nate 1.20 1.20 
Standard No eooe Out 5.35 
PEASt 
No. 1 Glave, No. 1.95 
No. 1 Sieve, No. 2, f.0.b. County. “$8 
No. 3 Sieve, No. 2......c.-ccece 1.80 
No. 2 Sieve, No. 2, f.o.b. County. 1.25 BEES 
No. 8 Sieve, No. 1.50 
No. 3 Sieve, No. 2, f.o.b. County. 92% .... 
No. 4 Sieve, No. 2, County. . 
No. 5 Sieve, No. 2. a er 
enters. 5.25 
B. J. Std. No 
J. Sifted, No. 3 Sieve, No. 1...... ears 
Ex. Std., No. 2 Sieve, No. 1. 
Fancy Petit Pois, 
PUMPKIN¢ 
Standard, No. 3.50 
Squash, No. 1.00 


(t) Thos. J. Meehan & Co 


(§) A. E. Kidwell & Co. 


New York prices “corrected by our Special Correspondent. 
CANNED VEGETABLES PRICES—Cont’d 
Balto. N. Y. 


SAUERKRAUTt 
Standard, No. 2........ -95 
Standard, 
Standard, No. 
Standard, 
SPINACH{ 
Standard, NG. Bes 
Standard, 
SUCCOTASHt 
Stand. Green Corn, Green Limas. 1.20 
(Triple) No. 2 (with Tomatoes). 1.25 
Std. (green Corn, dried Limas) Out 
SWEET POTATOESt 
Standard, 
TOMATOES} 
Fancy, No. 2, f.o.b. County..... .80 
‘ancy, No. ounty.... 
Ext. Std., No. 2, t.o.b. “County:: 
Ext. Std., No. 
t. Std., County.. 
Std. No. 2, f.0.b. .67% 
Std. No. 2° Out 
Std. No. 2%, County. 
Std. No. 3, f.0.b. County...222221" 05 
Std. No. 10, f.0.b. “County. 20 
TOMATO PUREE?t 
Std. No. 1, Whole Stock......... .45 
Std. No. 10, Whole Stock....... 3. 50 
Std. No. 1, Trimmings.......... 42% 
Std. No. 10, Trimmings......... 
Canned Fruits 
APPLES*—F. O. B. Factory 
Maine, No. 10........ omens 
Michigan, No. 10.. 
New York, No. 10. 
APRICOTS* 
California Standard, No. 
California Choice, 3.00 
California Fancy, No. 2%........... 
BLACKBERRIESS§ 
Standard, No. 2..... 
Standard, No. 2, Preserved...... 2.00 
BLUEBERRIES§ 
Maine, No. 2........ 
CHERRIESS§ 
Standard, Red, Water, No. 2.... 1.40 
Standard, White, Syrup, No. 2.. 1.90 
Extra Preserved, No. 2.......... Out 
Red Pitted, No. 10......... 
Sour Pitted Red, 10s......... coe Gut 
California Standard 2%s........ Out 
California Fancy, No. 2%....... .... 
GOOSEBERRIES§ 
Standard, No. 2.......... 1.00 
Standard, No. 10... 
PEACHESS§ 
California Std., No. 2%. 
California Choice, No. ¥. ¢...2.50 
California Fancy, No. 3 
PEACHES+ 
Extra Sliced Yellow, No. : 1.35 
Standard White, No. 2.......... @ut 
Standard Yellow, No. 2......... Out 
Seconds, White, No. 2........... Out 
Standards, White, No. alata Out 


Standards, Yellow, Ne. 8 @ut 
Extra Standard Yellow, Ne. 3... 2.00 


CANNED FRUITS—Continued 


Balto. N. Y. 


econds, Yellow, No. 3.. 
Selected Yellow, No. 3. 
Pies, Unpeeled, No. 3.... -- 1.10 1.80 
Pies, Peeled, No. coccecccccceee Out Out 
Pies, Unpeeled, No. 10........... Out Out 
Pies, Peeled, No. 10...... eeeeee Out 8.00 
PEARS§ 

Seconds, No. 2, in Water........ sees 
Standards, No. we 
ra oO. 2, in Yrup....d. . 
Seconds, No. 3, in Water — 1 = 

Standards, No. 3, in Water...... rt 


Standards, No. 3, in S 
Extra Stds., No. 8, -00 
PINEAPPLE® 


Bahama Sliced, Extra,.No. 2.... .... 
Bahama, Sliced, Ex. Std., No. 3. 

Bahama Grated, Ex. Std., No. 


Black, Water, No. 3.... 
Red, Water, No. 2 
Black, Syrup, No 

Red, Syrup, No. 2 


OUR 


eee t 


° 


Ou 

Red, ING. Out Sat 
STRAWBERRIESS§ 
Extra ig SUT UD. No. 3.. Out 2.10 
Preserved, No. ececcccccccese Out 2.20 
Extra, No. ecoccce 68.46 
Standard, No. 2........ cos 
Extra, No. 1. 1.30 
Preserv 1 1.20 
Standard, Water, No. 6.50 10.25 

Canned Fish 

HERRING ROE® 
Standard, No. 2, Factory, 18 0z..1.50 1.85 
LOBSTER* 

Flats, 
OYSTERS* 

Standards, 1.40 1.60 
Standards, 8 oz......... 2.80 3.15 
Standards, 10 3000 3.30 
SALMON® 
Red Alaska, Tall, No. 1.........3.75 3.70 
Red Alaska, Flat, 2.00 
Cohoe, Fiat, No. ee 
Cohoe, Flat, No. \%.. 1.20 
Pink, Tall, 1.60 
Columbia, Flat, No. 4.00 
Columbia, Flat,. 2.25 
SHRIMP* 
SARDINES—Domestic, per Case* 
F. O. B., °25 pack. 
¥% Oil, 4.50 
Oil, Key, carton......... 5.50 
Oil, Decorated...... 5.35 
¥% Tomato, Carton ..... 5.00 
Mustard, Keyless ..... 4.50 
% Mustard, Keyless .... 4.50 
California, 4% per case...... 18.00 
5.00 
TUNA a per Case* 
17.00 
California, %4s, Blue Fin......../1.00 7.50 
California, 1s, Blue Fin............. 14.00 
Califernia, %s, Striped....... 
ern. . 
@alfforafa ls, 18.75 


1:40 
4.50 
1.15 
1.60 
1.65 
4.90 
Out 
1.55 
1.30 
1.95 
95 Ta, No. 2%..2.30 2.25 
1 25 Hawaii, Sliced, Std., No. 2%.... 2.35 2.35 oh 
00 Hawaii, Sliced, Extra, No 2......... 3.15 
4. Hawaii, Sliced, Std., No. 2.......... 1.75 Bf 
Hawaii, Grated, Extra, No. 2........ 2.05 
Hawaii, Grated, Std., No. 1..... ..-. Out 
cece Shredded, Syrup, No. 10............. 10.50 
Crushed, xtra, No. 10.........7.75 11.50 
Eastern Pie, Water No. 10..... 2.50 Out 
-60 
1.17% 
3.75 
Cut, No. 5.30 57% 
375 
1.10 3.40 
4.35 
1.15 
4.75 
4.00 
4.25 
4.60 
4.00 
1.40 
3.60 
2.50 
2.95 
3.10 
1.65 p 
8:00 
2.25 
2.75 
11.00 
1.40 : 
2.00 
Out 
Out 
Out 
2.40 
2.90 
3.25 
Out 
5.75 
2.30 
2.45 
2.75 
1.45 
Out 
1.60 
Out 
Ont 
Out 
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WEEKLY REVIEW 


Buying Is Listless—Taking Only What They Have Orders for— 
No Interest in What May Happen—Indications That 
the Turn of the Market May Be Near at Hand. 
Business Conditions Generally Good. 

Sacrificing Corn. 


ISTLESS—The buyers are taking some canned foods, but 
L only such as they actually need, and operators say that 

there is nothing in the line of threatened higher prices, de- 
clining stocks and possibility of difficulty in getting just the 
quality they want that «will cause them to buy more extensively. 
They just do not care apparently, but in fact they are obscessed 
with the idea that there are limitless stocks of canned foods of 
all kinds, and that there will always be plenty there when they 
come into the market. This sympton, to old market diagnosti- 
cians, is rather a good one, as it presages an early return to 
normalcy; for these students know that the buyers—and the 
consumers as well—always go down into the very depths just 
before the market is due for a reaction to better levels. They 
have always done it, and they always will do it, so the market 
student really recognizes the symptom, as we have said. 

There is not much use devoting time and space to a discus- 
sion of a market “what ain’t,” for that is just about the condi- 
tion of the spot canned food market today. But it is beginning 
to be seen that the canners have caused much of the trouble, 
through their own depression, and the evidence they carry in 
their talks and in their faces, that the whole thing has gone 
to pot, because of the excessive packs of 1925. Of course, 
they add a hopeful gleam by saying that they believe it is right- 
ing itself and will come out all right, but their tone of voice and 
facial expressicn belie their words. For example, we refer 
again to the recent Western Canners Convention and its under- 
tone. 


And yet the canners are more right than they indicate. 
Canned foods seem to be the one merchandise that is in a bad 
way, if we may add to the dolorous chorus. Other lines of in- 
dustry are all looking up. The Mid-month Review for April of 


the Irving National Bank of New York begins with this state- 
ment: 


“The first quarter year has witnessed a volume of gen- 
eral business well above normal, and the spring opens with 
activity in many basic lines still well sustained. Despite 
some drastic recessions in industrial stocks, buiness 


opinion, as contrasted with speculative opinion, remains 
sanguine.” 


And then under a series of headings it says “Spring Retail 
Business Large”, “Buildings Exceeds Last Year’, “New Record 
In Automobile Output”, “Freight Shipments Growing”, “Pig 
Iron Production Steady”. and such other hopeful expressions. 
But this report is not without alloy. On the other side it says, 
for instance, “Net Income of Railroads Drops”, “Cotton Prices 
Lowest In Four Years”, “Wool Manufacture Declines”, “Com- 


modity Prices Continue To Fall” and so on. All the business 
world recognizes that commodity prices are due to step down’ 
to a lower level, all along the line, and this may, therefore, be 
considered in the light of an advantage rather than otherwise. 
For instance the canning industry has shown the way in re- 
ducing the prices of its commodities to a figure that guarantees 
rapid and steady consumption, and in the eating away of the 
stocks of production. That is along the right line. Always 
the canning industry has been the first to react to such tenden- 
cies, and likewise the first to come through to better conditions. 
It was so in the after-war panic, you will recall, So the can- 
ners who predict that we are coming out of the trouble are 
actually, more near correct than they suppose. The jobbers 
will get caught, of course, as they always get caught, for they 
are always the last to move. They will get caught this fall, 
because they did not buy futures this spring. That is not 
prophesy; it is just the application of the farmer-rule; when 
prices are high every farmer overplants, and prices drop below 
cost then they all refrain from planting, and prices shoot ‘up 
again. So the farmer, like the canner, always finds himself 
with a huge supply when prices are low, and with no supply 
when prices are high. 

as Speaking along this line Campbell’s Optimist for April 
said: 

In the face of the lowest priced canned tomatoes in 
years, imports from Southern Europe are said to have 
totaled about a million and a half cases of solid pack to 
matoes, and canners are demanding tariff protection. 

But customs duties will hardly control this competition, 
for the goods do not compete on a price basis. Cash and 
carry stores sold imported tomatoes freely at 30 and 35c a 


can in competition with native tomatoes at four cans for a 
quarter. 


Tariff increases prices, not quality. When the urgent 
demand for quality—a quality equal or superior to that of 
the Southern Europe article—is fully met by American 
vackers—the menace of these imported tomatoes will be 
gone. 

Last season’s total pack of corn, peas and tomatoes 
compares with packs of former years as follows: 1925, 61,- 
900,000 caes; 1924, 43,900,000 cases; 1923, 42,700,000 cases, 
and 1922, 36,000,000. © 


Unless something unforeseen occurs, some 15,000,000 
cases will be carried over the next packing season. Can- 
ners’ associations throughout the country are mapping out 


courses of activities designed to limit production to normal 
figures, less 15,000,000 cases. 


This may readily be overdone. In- the approaching 
season raw materials and cans will cost slightly less than 
they did during that just past, but packers who are still 
warehousing unsalable spot stocks will be only too easily 
dissuaded from attempting new packs at any such costs— 
with the moré than possible result of a short pack and high 
prices by next November. 

Jobbers will be well advised to give due attention to 
this very probable outcome. If they cover against this risk 
through well placed future orders, their position is secure 
no matter what happens, provided the orders are placed at 
prices the sellers can and will maintain. 


bd 
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If reasonable price levels prevail next year, it is prob- 
able that a 61,000,000 case pack will be nothing out of the 
ordinary a few years hence. Had there been less sub- 
standard quality and more extra standard quality packed 
last year, there would now be less question of carry-overs. 

Packers of sub-standard goods in the coming season 
should be “put away” by their families and friends. 


Rumors on the street say that there are about thirty large 
and small canners who will not operate in Maryland in 1926, 
and we have heard it estimated that this will represent a reduc- 
tion of about 25 per cent in the tomato pack of this state. From 
out in the Missouri-Arkansas region, that rapidly growing to- 
mato canning section, comes the rumor that their pack will be 
cut 50 per cent, and all of us know that there have been many 
financial casualties among the canners of the country, and that 
the banks are holding down the canners everywhere. These are 
rumors which give these canners who can operate the determi- 
nation to increase their outputs so as to get a share of this lost 
business, and so the expected total reduction in output is largely 
checked. This is the kind of wisdom (?) that brings disaster in 
a year like this. If the canners break even on 1926 packs they 
will be doing all that the experienced look for. A thought worth 
retaining. 


HE MARKET—As spinach canning time arrives the market 
| is declining. No. 2s are now quoted at $1, as against the 
previous $1.15; 2% $1.30, a loss of 15c; 3s $1.40, a loss of 

10c; 10s $4.25, a loss of 25c. 

Sweet potatoes have also declined about 10c on all sizes; 
2s now $1.05, 2%s $1.35, 3s $1.40. 

No. 2 tomatoes, in the counties, are held at 6712c, against 
70c heretofore. But other sizes remain unchanged. 

Baked bean prices have been entirely rearranged and are 
all lower. 

Some corn canners, evidently thinking all the futures of 
25 have been eaten, have come into the market to unload their 
surplus, and as a result prices have slumped rather badly. 
These should be considered in the light of forced sales, whether 
the holders had to part with them or not—they forced the mar- 
ket against themselves. 

One of the most interesting items of the week has been the 
news of the record-breaking catches of fish. The herring roe 
packers of the Bay, along the Maryland and Virginia shores, 
have witnessed the greatest catches on record, a surprising 
thing, as they had come to fear that the herring, like the shad, 
were becoming extinct. There were days when they could not 
handle all the fish brought in, and it is said there were an un- 
usual number of roe herring among them. The result is a fine 
pack of high quality herring roe, a dish that is rapidly gaining 
favor among the people, and one which should grow, because of 
its real value and tastiness. 

The spring continues unduly backward, and fears are heard 
on all sides not only for the pea crop, but for corn and tomatoes 
and all truck. The winter seems loath to leave us, although a 
few days of heat in this section have brought all fruit trees into 
bloom, and made the forests start into leaf. 


NEW YORK MARKET 


By “New York Stater,” 
Special Correspondent “The Canning Trade.” 


Buying Increasing in Volume in This Market—Consumption 
Heavier Than Jobbers Realized—Buyers Do Not Feel Op- 

timistic About the Future—Trying to Still Further 

Break Tomato Prices—Cheap Peas Cleaning Out of 
Wisconsin—Stringless Beans Moving—Salmon 
Selling Better—Buying Pineapple Better 
Awaiting Future Prices in California 
Fruits. 


New York, April 29, 1926. 


HE SITUATION—Buying of the general line has attained 

i considerable more volume during the past few weeks, and 
distributors are taking hold of the spot market in more 
encouraging fashion. Consuming demand on the more staple 
lines of canned foods has been running considerably ahead of 
what had been anticipated, and marketers, both wholesale gro- 
cers and chain stores, are finding that they had underestimated 
their spring requirements. This situation, of course, has been 
brought about largely by the extremely low prices on a number 
of lines, but it is fortunate that this development has come 
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about, as it gives the canning industry an opportunity to work 
off its surplus holdings in more rapid fashion. 

The Outlook—Buyers do not regard the market future with 
any too much confidence, and this of course has been reflected 
in light buying of futures. Private label distributors have cov- 
ered from their usual sources of supply, but it is intimated that 
even this type of forward business is lighter than usual. The 
canned foods jobbing industry has made no secret of its inten- 
tions towards the 1926 market, und it is now up to the canners 
to accept the inevitable and make sharp reductions in their packs 


of the lines which are depressed in price because of the unusually 
heavy carryover. 


Tomatoes—Buyers have been endeavoring to pick up stand- 
ard 2s tomatoes at 65 cents cannery, but are finding that most 
packers are steady at 2% to 5 cents per dozen higher. Of course 
it may be possible to pick up a car here and there at the lower 
figure mentioned, but jobbers want _to be sure about quality 
when taking the distressed stocks. Much of recent buying has 
been of 2s, because of their cheapness, but the chain stores 
of late have been featuring the No. 3 cans at 2 for 25 cents 
retail. This size holds at $1.05 per dozen at the cannery, while 
10s bring $3.25 and 1s 50 cents per dozen. Future trading has 
been dull. Packers are quoting the market at the following 
levels: 1s, 52% cents; 2s, 77% cents; 3s, $1.12%; 10s, $3.50, all 
per dozen, f. o. b. cannery. Some packers are showing a ten- 
dency to carry their old pack over into the new season. Indiana 
standard 2s are quoted at 75 cents at the factory this week, with 
2%s listing at $1.05 and 3s at $1.15 per dozen. 

Peas—Wisconsin standards have been selling during the 
past week around 80 cents per dozen, although rumors of sales 
here. and there at less are heard. The market for future peas 
continue neglected. The market for Southern peas has likewise 
remained slow. 

Corn—Notwithstanding rumors of price cutting on stand- 

ard corn by Southern packers, the market appears to be holding 
pretty firm at 87% cents to 90 cents per dozen for prompt ship- 
ment. Futures are quoted at 95 cents per dozen at the cannery. 
Western packers have been moving out some of their surplus 
stocks at 85 to 90 cents per dozen f. 0. b. canneries. Future 
Western corn is not coming in for much of a demand on stand- 
ard. No change occurred in the fancy corn situation during 
the week. 
, Asparagus—Jobbers seem to be doomed to disappointment 
in their anticipation of a general lowering of packers’ prices on 
California asparagus. The canners have generally held firm at 
opening prices and it is now reported that packers in one or two 
quarters are guaranteeing their prices against decline vp to the 
middle of December. Some improvement in dmand has been 
witnessed during the past few weeks. 

Beans Moving—Standard stringless beans have come in for 
a good movement, the chain stores being particularly active in 
this branch of the mar'set. Buying has been pretty well scat- 
tered, and the buyers are avoiding bunching their orders or anv 
other buying operations which might tend to firm up the market. 
Canners are quoting standards at 85 cents cannery and extro 
standards at 10 to 15 cents ver dozen more, as to brand. 
Wholesale grocers are also beginning to show more interest in 
offerings. 

Salmon Selling—A little interest in spot salmon has de- 
veloped during the past week, and small parcels are changine 
hands at $3.60 for reds and $1.60 for pinks. Chums are not 
very attractive to local buvers. The Coast market has shown 
no material change, with prices remaining steady on all grades. 

Lobster in Demand—New pack lobster has been coming in 
for an increased demand during. the past week, at the prices 
previously outlined in these columns. Renorts from nacking 
centers indicate that production this year will he very light. 

Pineapple Moving—Recent action of the packers in naming a 
reduced price sale on crushed pineapple has been followed by 
improvement in buyine. and fair movement was revorted 4Inrin> 
the week. Stocks of sliced in the Islands have been well cleaned 
up. and it is expected that the lower prices which have been 
made on the crushed will heln to clear out carrv over stocks. 
Locally there was no change in the pineapple market situation. 
hand-to-mouth buying of both sliced and crushed beine reported. 

California Fruite—Interest has heen centerine chiefly in the 
futures sitvatien, with buyers awaiting the naming of openiny 
prices hv the larger factors. Some of the smaller California 
pacers have announced opening prices on berries. but quotations 
on the full line have not as yet heen made. A foir amount of 


s. a. p. business has heen booked. and it is believed that the 
naming of formal opening prices will be followed by considerable 
buying; if the prices are in line with the jobbers’ opinion as to 
the market situation. 
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Northwestern Fruits—Oregon and Washington canners have 
booked a sizeable volume of business on new pack fruits follow- 
ing their recent announcement of opening prices. Small berries 
in particular have come in for a good demand, while Bartlett 


pears and R. A. cherries have sold on a smaller scale. Solid - 


pack Northwestern apples are quoted at $4.50 per dozen, can- 
nery, for 10s. a 

Personalities—Walter B. Timms of Warmington, Timms & 
Co., is back from a visit to the Pacific Coast. 

C. H. Clarke, of Kelly-Clarke Co., Seattle, was on Hudson 
street this week. 

A. T. Williams, of the Southern California Fisheries Cor- 
poration, of San Pedro, is visiting the local trade. 

James W. Lanigan, of H. F. Webb Co., canners of Portland, 
Me., was in the market this week. 

George Diament, of John E. Diament Co., Cedarville, N. J., 
canners, was on Hudson street during the week. 


CHICAGO MARKET 


By “Wrangler,” 
Special Correspondent “The Canning Trade.” 


Active Demand for Canned Fruits—Vegetables Moving Well— 
Clearing Out Corn at Low Prices, but Better Demand 
for Tomatoes—Matching Prices on Peas— 
Rumors About Grocery Merger in 
Chicago. 
Chicago, April 30, 1926. 


AVORABLE weather conditions are and have been for a 
EF week decidedly favorable to a large consumption of canned 

foods, bright, cold and clear. The general activities of 
business, of course, tend to create a large consumption of all 
foodstuffs. 

The brokers report a fairly good demand for all canned veg- 
etables and an unusually active demand for canned fruits. 

Prices for corn, peas and tomatoes are unchanged from last 
week, and sales reported are possibly somewhat fewer and 
smaller. But this is because there is a little reaction from the 
rather brisk buying of two previous weeks. 

Canned Corn—The advantage on canned corn as to desira- 
bility of offerings for this week seem to lie with some nearby 
factories in Illinois which are evidently making a cleanup in 
order to get ready for the 1926 pack. The prices rumored to 
have been made on these sales were 85 cents factory, less freight 
to Chicago. 


I understand that these nearby canners are now completely 
sold out, and that the brokers will have to revert to Ohio, Indi- 
ana and Iowa in order to secure any further lots of standard 
canned corn, and possibly be compelled to pay higher prices, 
probably 90c f. o. b. cannery, less freight to Chicago, for stand- 
ard grade. There is some demand for fancy canned corn, and it 
is being offered at very low prices from several localities. 

Canned Tomatoes—There is no change in prices from last 
week, and there is but little demand. The market is not being 
especially pressed by the canners, as they do not appear to have 
much surplus left in Indiana. 4 

The general quotation of future prices by eastern brokers 
in their price lists will not let the market advance, as they are 
quoting futures about at spot prices. This leaves no basis or 
room for speculation on canned tomatoes, either by buying spots 
or futures. 

Canned Peas—Everyone who owns any canned peas is a 
price maker—that sounds like pacemaker, don’t it? Well, I 
reckon that would express it, too, for every price that is named 
is a “pacemaker” for competition. 

The sub-standard peas situation in Wisconsin is being rap- 
idly cleared up, and the lots that are still unsold are those that 
are left after the market has been pretty well picked over. 
Therefore, they are not selling as freely as formerly, or two 
weeks previously. 


Notes—The Indiana Canners Association has prepared a 
fine program for their annual meeting at Indianapolis, Clay- 
pool Hotel, on May 6th and 7th, 1926. Rev. Frederick Shannon 
Pastor of Central Church, Chicago (non-sectarian), will be the 
leading speaker, and other excellent speakers are on the pro- 
gram for the first day. The second day (May 7) will be devoted 
to an executive session, at which only canning subjects will be 
discussed. It is rumored that Royal F. Clark, who was to appear 
on their program to talk Canned Foods Week, is ill and may not 
be able to appear. 
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It is rumored on the street here in Chicago, as this is writ- 
ten, that Steele Wedeles Co., the big wholesale grocery house, 
has bought out the Grossfield & Roe Company. Both are old 
concerns in the wholesale grocery business, and both have done 
a large business. Steele Wedeles Company have always done a 
profitable business and are located on the East Side, while Gross- 
field & Roe Company have always done business on the West 
Side of Chicago and their business has not been so profitable. 
The details of the transaction have not yet been given out. Both 
houses have fine locations and fine buildings and facilities, and it 
may be if the rumor is true that Steele-Wedeles Company may 
continue both locations and operate both plants, as both were 
especially constructed for the handling of a large wholesale gro- 


cery business. 


CALIFORNIA MARKET 


By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


Crops Continue Favorable—Heavy Crops Promised—Prices Set- 
tling to Firm Foundations—Crushed Pineapple Lowered to 
Move Surplus—Standardization Act to Be Rigidly 
Enforced—The Wording of the Guaranty 
Contract—Coast Notes. 


San Francisco, April 29, 1926. 


AVORABLE—Crop conditions in California continue to be 
fy very favorable, and are generally reported to be better 
than at any time in recent years. The havy rains of April 
relieved the water situation materially, and while in many places 
the precipitation for the season is below normal, nothing is suf- 
fering for lack of moisture and heavy crops promise to be the 
rule. All danger of killing frosts has passed, and in the leading 
fruit growing districts of the state thinning is in progress. 
Taken as a whole, the California fruit crop promises to pass all 
former records for volume. Here and there may be a variety 
which will not make a record yield, but these are limited. Buyers 
for canneries are commencing to get busy and values are rap- 
idly becoming settled. In many lines prices promise to be about 
the same as last year, which were made low with the realization 
that low prices would have to be named in the canned product 
in order to prove the pack. The varieties on which the low prices 
prevailed enjoyed a heavy sale and are well cleaned up, about 
the only surplus of any moment being on pears, for which grow- 
ers received comparatively high prices. 

Pineapple Lower—One of the most interesting developments 
of late in the canned fruit market has been the substantial re- 
duction in prices on crushed Hawaiian pineapple. For some time 
it has been felt that holdings of the crushed fruit have been too 
large, and packers have been urging their brokers to push this 
line. Stocks of the sliced fruit have been reduced to a compara- 
tively low level, and there was considerable talk about advanc- 
ing prices, which some believed would stimulate the demand for 
crushed. In view of the fact that another very heavy pack of 
pineapple is in prospect, leading packers thought it unwise to 
disturb the demand for the sliced fruit, but made a reduction on 
crushed instead. A cut of 20 cents a dozen was made on No. 2% 
standard and fancy crushed, the No. 2 size was reduced 25 cents 
for these grades, while a reduction of 20 cents was made on No. 
1 tall standard and fancy. No. 10 crushed in syrup has been re- 
duced $1 a dozen. The reductions were launched by the Cali- 
fornia Packing Corporation and are guaranteed against the 
formal opening of 1926 prices, expected at an early date. Some 
packers have contended for some time that there has not been 
spread enough between the lists on sliced and crushed pineapple, 
and it is suggested that the new differential will be maintained. 

To Enforce Standardization Act—With the California fruit 
canning season now close at hand, the State Department of Ag- 
riculture has been busy of late making plans for the enforcement 
of the new Canned Fruit Standardization Act, better known as 
the Seconds Act, and an organization has been completed for 
carrying on this work. W. H. Tuggle, of San Francisco, has 
been appointed chief inspector under the new act, and has al; 
ready assumed his duties, with headquarters at Sacramento. He 
will work under W. F. Allewelt, whose title is chief, Bureau of 
Fruit and Vegetable Standardization, Department of Agricul- 
ture. Both are under G. W. Hecke, director of the Department 
of Agriculture. The board of appeal, provided for in the act, is 
as follows: R. M. Barthold, vice-president and general sales 
manager of the California Packing Corporation; Allan Cutler, 
president of the Cutler-Lobinger Packing Co.; D. H. Gates, pres- 
ident of the Banning Canning Co.; W. A. Gellerson, general 
manager of Western operations of Libby, McNeill & Libby; 
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Leslie S. Smith, general manager of Kings County Packing Com- 
pany;F. A. Wilder, general sales manager of the Pratt-Low Pre- 
serving Company; D. B. Pressler, general superintendent, Cali- 
fornia Co-operative Canneries. In case of appeal from the de- 
cision of the Chief Inspector, the Director of Agriculture will 
summon three members of the board of appeal, who will con- 
duct a hearing and pass upon the matter in dispute. 

Guaranty Terms—In conformity with the new California 
Canned Fruit Standardization Act, the board of directors of the 
Canners League of California has decided that the following 
wording should be added to domestic and British Isles canned 
food contracts under the heading of “Guaranty”: 

“Seller also guarantees goods covered by this contract to 
conform to the requirements of the California Canned Fruit 
Standardization Act, approved May 23, 1925.” 

It is suggested that the matter is scarcely of sufficient im- 
portance to warrant the changing of blanks on hand, but all new 
blanks will have the wording. 7 


Coast Notes—The Operating Committee of the Canners 
League of California, after careful investigation, has adopted 
specifications for box shook for the four principal sizes of cans 
used in the canning industry. The specifications are slightly 
smaller than those of some canners, but the committee has found 
that the specifications of several canners have been too large. 

The Star of Alaska, of the fleet of the Alaska Packers Asso- 
ciation, has arrived at Bristol Bay, having made the run from 
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San Francisco in fourteen days, said to be a record for a sailing 
vessel. Other vessels of the fleet have since arrived on the fish- 
ing grounds. 

The largest steel barge ever built on the Pacific Coast was 
launched recently on San Francisco Bay. The craft was built 
for Libby, McNeill & Libby, and will be used for transporting 
pineapple in the Hawaiian Islands. It has a capacity of a thou- 
sand tons and has many unique features to facilitate the han- 
dling of its cargoes. 

The Columbia River Fishermen’s Protective Association has 
decided to ask for a substantial increase in prices for fish taken 
during the 1926 season, which opens May 1. Packers intimate 
that they will hold to last year’s prices. 

Charles E. Virden, head of the Virden. Packing Company, 
San Francisco, and chairman of the finance committee of the 
California Development Association, has been made a member 
of the organization committee of the new Brotherhood Bank of 
San Francisco. 

The Golden State Milk Products Company, which has met 
with such splendid success in developing the skim milk powder 
business, is planning to issue bonds in the um of $1,500,000 to 
carry out a program of expanion. 

Miss Margaret Bentley, daughter of the late Charles H. 
Bentley, long connected with the California Packing Corpora- 
tion, announced her engagement recently to Stuart S. Hellman, 
and has decided upon Septmber for her marriage. 


What Canned Foods Distributors are Doing 


New Wisconsin Labeling Law Presents Tough Problem to Market Interests Which For 
Years Have Been Preaching Doctrine of ‘‘Quality.”,—Menace to Entire Industry — 
Jobbers Alert to Prevent Abnormal Cans of Food Reaching Consumers—Pro- 
minent Boston Grocery Jobbing Firms in Merger. 


HE WISCONSIN LAW—After all the agitation which has 
been put forward by canners and wholesale grocers at 
their conventions in support of the campaign for the pack- 

ing of “quality” canned foods, it is somewhat of a jolt to con- 
sider the possible far-reaching effects upon the industry of the 
new Wisconsin labeling law, which will compel sub-standard 
canned peas to be labeled as such, with the added announcement 
on the label that the contents of the can are “poor quality.” It 
is seriously a question as to whether or not either the canning 
industry or the jobbing industry can afford to let canned foods 
of pure quality, prominently labeled as such, get into consuming 
channels. The effect upon the industry is demoralizing all along 
the line. In the first place, it certainly does not help a canner’s 
reputation to send out canned foods under his name and labeled 
“Poor Quality.” It does not add to the prestige of the jobber 
who handles them, although, fortunately for him, he can retain 
his anonymity, nor will it add to the popularity of the retail 
store which finally sells the “Poor Quality” canned foods to the 
consumer, assuming, of courrse, that consumers can be found 
who will buy them. With popular suspicion of canned foods 
searcely allayed, and daily newspapers still only too prone to 
spread “Ptomaine” scare heads over any and all food potsoning 
case “stories,” it can readily be imagined what harm the entire 
industry may suffer. Wisconsin, famed as the premier quantity 
packer of quality peas, will certainly not add new laurels to her 
reputation. One remedy which has been suggested is that it 
would be more economical for the packers to destroy all of their 
sub-standard peas rather than suffer them to go into consuming 
channels. This, while obviously the proper remedy, is next to 
impossible, for reasons which are likewise obvious. The likely 
solution to the problem, it is believed, will be the marketing of 
the sub-standards under jobbers’ labels. Whether or not these 
goods may be labeled at the cannery with the label of a distrib- 
utor in another state, and still not carry the odious “Poor Qual- 
ity” designation, is not as yet clear. (It is our understanding 


sub-standards cannot be shipped out of Wisconsin under any > 


label or unlabeled, without this designating mark—FEditor.) 
There is nothing to prevent the shipping of the “Poor Quality” 
peas out of the State of Wisconsin into other states, however, 
where they may be relabeled, assuming that the peas are not of 
such an inferior grade that they run afoul of the Federal pure 
food laws, or any local laws in the community where they even- 
tually wind up. This will involve relabeling, and naturally will 
be reflected in the price which the canner will receive for the 


merchandise. This, in the opinion of the writer, will be the ulti- 
mate solution of the problem. The canners of inferior peas, as 
a result of the low prices which they will be compelled to accept 
to get rid of their sub-standards, will quite properly be penal- 
ized for packing off-quality stocks, and this may in time solve 
the question of “Quality” in canned peas in the State of Wis- 
consin. A series of losses on sub-standards will quickly convince 
even the most obstinate of packers that the day of throwing 
“junk” into cans is past. It is inconceivable that in any part of 
the country, even in the slums of the big cities, will a housewife 
be found who will buy any canned product labeled “Poor Qual- 
ity.” Unfortunately, the probability is that the sight of a can 
of peas so labeled will either kill off the housewife’s taste for all 
canned peas, but may even go so far as to affect her future buy- 
ing of all canned foods. The problem is a serious one, but it be- 
longs to the trade; to the canner who thinks he can make an 
extra penny by skimping quality, and to the jobber who thinks 
he can slip something over on a competitor by selling poor 
quality. , 

Abnormal Cans—They Shall Not Pass—R. H. Rowe, secre- 
tary of the American Wholesale Grocers Association, is the au- 
thor of an interesting letter on the problem of preventing ab- 
normal cans of food from reaching consumers. This letter, ad- 
dressed to wholesale grocers of the United States, follows: “One 
of the stirring and significant battle cries of the canned foods 
business at the present time is, ‘Abnormal Cans—They Shall 
Not Pass.’ The meaning of this is that abnormal cans, whether 
swells, springers, flippers, leaks, or what not, shall not pass into 
the hands of the consumer. The canners declare that abnormal 
cans shall not pass from their warehouses; wholesale grocers 
assert that they shall not leave their doors; retail grocers are 
resolved that they shall not pass from packing cases to their 
shelves, or from their shelves to their counters or delivery 
crates. All factors in the canned food business are grimly de- 
termined that abnormal cans shall not find their way into the 
pantry of the housewife. The reason is that the Bureau of 
Chemistry has impressed upon the canned foods business that 
the public must be protected at all hazards, even from the re- 
motest danger of food poisoning. The Bureau has ascertained 
from sad experience in the past that it may be taken as a work- 
ing rule that consumers will eat spoiled canned food, if such 
food gets into their hands, although the odor, taste and look 
thereof give warning that the food is unfit for consumption. 
Great care must be taken that the final door through which ab- 
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normal cans may be passed to the consumer must be kept closed. 
This door is the retail grocer. He and his assistants, especially 
in the more unenlightened stores, must be aroused to the ex- 
treme urgency of displaying no swells of any kind. This cam- 
paign is based upon the assurance that abnormal cans may be 
immediately destroyed and adequate compensation made there- 
for. Wholesale grocers’ salesmen occupy a pivotal position in 
this campaign against abnormal cans. It is they, and they alone, 
who can present the subject to retail grocers and enlist their 
active and vigilant support. Canned foods represent in volume 
and profit one of the more desirable items handled by whole- 
salers and retailers. Aside from their duty to safeguard human 
life in every way, wholesale grocers and their salesmen from 
purely business reasons cannot afford to let the canned food 
business be impaired and set back by even occasional outbreaks 
of food poisoning. Wholesale grocers everywhere are urged to 
bulletin this matter to their salesmen, making plain to them 
the high importance of working with retail grocers to eliminate 
all cans that are not just right in every particular. The sales- 
men should be asked to make, in co-operation with the retailer, 
periodic inspections of the retailer’s canned food stock, with a 
view to destroying all abnormal cans. All wholesale grocers, 
who will act upon this request and lend their aid in this and 
other ways in furthering the idea expressed in this bulletin, will 
please communicate with this office as soon as possible, as we 
desire to know to what extent the work is being made effective.” 
Big Boston Merger—A $1,500,000 wholesale grocery con- 
cern comes into being through a merger last week of three 
prominent Boston jobbing houses. The concerns involved in the 
merger are Silas Pierce & Co., Ltd., Haskell, Adams & Co., and 
the Bay State Segal Company. The Pierce organization has 
been in existence 111 years. The new concern, known as Rival 
Foods, Inc., has been incorporated in Massachusetts. Besides 
taking in the Boston houses of the companies mentioned, the 
amalgamation includes the Haskell, Adams & Co. branch at 
Springfield, Mass.. and branch houses of Silas Pierce & Co., 
Ltd., at New Bedford and Fitchburg, Mass., and Portsmouth, N. 
H. Frank Owen White, who has been president of Silas Pierce 
& Co., Ltd.. heads the board of directors of Rival Foods, Inc., 
while Winthrop C. Adams, president of the Haskell, Adams Co., 
becomes president of the merged organization. Wm. H. Eckert, 
treasurer of Silas Pierce Co., Ltd.; Harold C. Manson, of Has- 
kell, Adams & Co., and Jacob N. Segal, of the Bay State Segal 
Company. are vice-presidents of the new concern. Members of 
the board of directors of Rival Foods, Inc.. in addition to the 
names already enumerated, include Jacob Rabinovitz, of the Bay 
State Segal Company, are vice-presidents of the new concern. 
Members of the board of directors of Rival Foods, Inc., in addi- 
tion to the names already enumerated, include Jacob Rabinovitz, 
of the Bay State Segal Company, and Prescott Bigelow, of the 
banking firm of Hayden Stone & Co. Headauarters of Rival 
Food Inc., will be established in the new warehouse of Haskell, 
Adams & Co., at Cambridge 
Want Action on Free Deals—Free deals, which have come 
in for much condemnation in the wholesale grocery trade, 
will be featured as a topic of discussion at the American Whole- 
sale Grocers Association Convention in Atlanta this month. Ac- 
cording to announcement by the Association, “The method of 
merchandising, known to the trade as “free deals,” will come up 
at the Atlanta Convention for a full share of attention and dis- 
cussion. Our records indicate the unpopularity of the so-called 
“free” deal plan. It is unnecessary to give any explanation to 
a wholesale grocer concerning this method, as no one is more 
familiar with the operation of the plan than the wholesale gro- 
cer himself. Before entering the Atlanta Convention we desire 
to receive here just as full an expression as possible of your 
views concerning the free deal plan.” 


LEAKED. 


“Where’s all your luggage?” 
“Lost it.” 


“What, lost all your baggage? What happened? 
“Cork came out.”—Brown Jug. 
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50 Years of Service to Canners 


Thos. J. Meehan & Co. 


( Thos. L. North ) 
4 E. Redwood Street, Baltimore Md. 
BROKERS and COMMISSION MERCHANTS 


Canners’ Accounts Solicited for Tip-Top Buyers. 
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SEMESAN 


guarantee 
of a good pack 
than any contract — 


. The Premier Disinfectan 


ty 


O legal document can increase germi- 

nation and keep down the percentage 
of blemished produce. Therefore, canning 
houses in Washington, Maryland, and 
Tennessee, treat the majority of their seeds 
with Semesan. 


In Delaware for the last three years contract 
growers have disinfected their seeds with 
DuPontSemesan because experience hasshown 
that Semesan treated seeds germinate quicker, 
with increased percentages, develop sturdier 
seedlings, grow to earlier and healthier ma- 
turity and— most important of all —yield 
far greater crops of unblemished vegetables 
than can be secured by any other method. 


Applied either as a dust or liquid without 
special skill or equipment. Safe, economi- 
cal, positive! 


Mail the Coupon NOW! 


The first step toward better packs, is 
a better crop and the first step toward 
better crops is Semesan. Your next 
move is to mail the coupon. 


genes SE \SEN\ sew 


E. 1. du Pont 
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de Nemours & Co., Inc., 


Wilmington, Delaware 

Gentlemen : — Please send 


40 
A better 
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THE TOWNSEND STRING BEAN CUTTER 


(The Choice of the Careful buyer) 


ning and less in the end, than to pay less in 


q It is more economical to pay more in the begin- 
the beginning and more in the end. 


May is the last month in which you can 


ese machines are really worth more 
LOMBARD 
special seasonal discount of 5%, mak- 


get a special seasonal discount on a 

than their list prices to the packer, but 6 & 8 WEST 

i h till dvanta- 

sande The BALTIMORE, MD. 


SHERMAN” String" Bean Filler ENRY A. & 
if you order at once you can save the 
is with- drawn June Ist. 


FOR 
STEAM AND MILL SUPPLIES — PIPE FITTERS—BOILER MAKERS 
Burton, Cook & Co. 
““You cannot go wrong Rome, N. Y. MACHINISTS 
with a TOWNSEND HEATING, VENTILATING PLAZA 6498-6499 


(Successors to Z. P. Townsend, the original patentee) 


TANKS--TOWERS--WATER SYSTEMS 


: TANKS TOWERS 
Wood or Metal For 
Any Size, Any Shape, for Tanks 
Blending Pulp Bells 
Storage Mixing Flags 
Washing _— Pasteurizing Transmission 
Fire Protection Water Supply Radio 


Wood Stave Pipe--- Silos 


THE BALTIMORE COOPERAGE TANK & TOWER COMPANY 
BALTIMORE, MARYLAND 


ZASTROW’S PROCESS ROOM EQUIPMENT 


‘> 

Zastrow Hydraulic, Steam Impelled Improved Process Kettle or Process Crates, Standard 3, 4& 


Circle Crane, radius up to 18 ft. — 40" x 72" and other 5 tiers. Also Special Sizes 


MADE BY 


ZASTROW MACHINE CO., Inc. 
Foot of Thames St., 
BALTIMORE, MD. 


Steam Boxes 
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DATE OF PACKING REQUIRED ON CANNED 
MILK TO CUBA 


HE following notice has been received in the 
Foodstuffs Division of the Department of Com- 
merce from American Acting Commercial At- 

tache R. M. Connell, Habana, Cuba, regarding the 
marking of canned milk to be exported to Cuba: 

“Under Article 42 of the Sanitary Regulations, 

prescribed by Presidential Decree No. 674 of 1914, it is 
provided that on each case of condensed milk, or any 
other kind of preserved milk, distributed in Cuba, the 
date of packing and the maximum time that it can be 
expected to remain in good condition must be clearly 
stated in Spanish. This requirement has not previously 
been stringently enforced, but the Bureau of Sanitation 
is now notifying distributors of condensed milk that 
the provision must hereafter be complied with.” 


GOOD PROSPECTS FOR SALE OF AMERICAN 
CANNED FOODS IN ENGLAND. 


N exceptional opportunity exists for increasing 
() sales of American food products to importers of 

Hull, England, especially canned foods, bacon and 
lard and fruit, states American Consul A. E. Charleton, 
Hull, England, in a recent letter to a private firm, just 
received in the Foodstuffs Division of the Department 
of Commerce. The grocery, provision and fruit firms 
of Hull are very well organized, and within the last few 
years have gradually increased their radius of distri- 
bution. The most imvortant firms cover a _ territory 
within a radius of 75 miles or more from Hull, including 
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the cities of Leeds, Bradford, Sheffield and Nottingham. 
American canned foods, bacon and other food products 


are being more widely used and are gaining in popu- 


larity throughout the country. In Hull especially 
American exporters of these products should find it 
possible to extend their trade. That some American 
exporters of canned foods have found it profitable to 
keep stocks on hand at Hull for distribution on “landed 
terms” to importers is evidence of the market which 
exists here for American food products.” 


American food manufacturers and exporters of 
these food products who are listed on the Exporters’ 
Index of the Department of Commerce and are inter- 
ested in following this lead up may obtain the names of 
Hull importers of food products by writing to the Com- 
mercial Intelligence Division of the Department of 
Commerce, Washington, D. C. 


TOO GOOD A CHANCE. 


He-man—Will you marry me, sweetheart? 
Agnes—Yes, dear. 
He-man—This is so sudden!—Notre Dame Juggler. 


PROPER OPENING. 


Barber—Close your eyes so that the alcohol won’t get in 
them. 

Customer—Have no fear. 
Rire. 


I'll open only my mouth.—Le 


TAKES TIME. 


A profession is something which takes years to get into. 
The rest of your life is spent in trying to get out of it.—Bison. 


PEA GRADERS 


Menufactured and Sold by 


Sinclair-Scott Company 
Baltimore, Maryland. 


Makers of Nested Pea Graders, Colossus Pea Graders, and Other Canning Machinery. 


1} 


= 
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HIGH GRADE 
THERMOMETERS 


For all Canning Purposes. 


All Makes of Thermometers 
Repaired. 


Accuracy Guaranteed. 


Write For Prices. 


Phila. Thermometer Co. 
915 Filbert Street, 
PHILADELPHIA, PA. 
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SEED PEAS 
Gallatin Valley Grown 


This year, as in the past, we are restrict- 
ing our acreage, selecting reliable grow- 
ers, and confining our varieties to Per- 
fections and Alaskas. 


Our Seed Stocks are pedigreed, true to 
type and will mature evenly. We main- 
tain our own breeding ground. 


Gary Hay and Grain Co. 


Seed Pea Dept. 
Mont. | 


One quarter turn of Con- 
trol wheel stops travelling 


AUTOMATIC 
CONTROL draper, closes off steam 
and water or vica versa. 


Over-scalded or under-scalded tomatoes 
both of which spell a loss entirely elimin- 
ated.. Other Monarch features include a 
non-Slip draper drive, super-heavy con- 


struction, protection for operator and 
steam economy. Descriptive folder on re- 
quest. 
S. O. RANDALL’S SON 
’ Third and Dillon Sts. 


BALTIMORE, 
Rotary Tomato Washer 


MARYLAND 


Tomato Elevator 


MONARCH 


af SANITARY Tomato 
WASHER and Scalder 


Bozeman 
SAVING § SAFETY 


is the 1925 insurance saving for Canners 
who have carried their fire insurance 
with 


CANNERS EXCHANGE SUBSCRIBERS 
at 


WARNER INTER-INSURANCE BUREAU 


This saving, the largest ever returned, 
is further proof that this plan is con- 
tinuing to furnish the most satisfactory 
insurance for the Canning Industry. 


LANSING B. WARNER Inc. 
155 E. Superior St., Chicago, Il. 
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\\\ SMILE AWHILE 
- / : é j There is a saving grace in a sense of humor. 
> Wh 4 63 Relax your mind—and your body. You’ll be better mentally, 
Send in YOUR contribution 
— All are welcome. 


“Why, my dear old chap, women were in politics centuries 
“Oh, I say now, you’re spoofing me.” : 

“a 1: SAS << “Not at all, old thing. Weren’t Salome’s motions before the 
fe All house received with applause ?”—Okla. Whirlwind. 
/ Nl fii" Professor—Now, this plant belongs to the begonia family. 
eit Hin yo) Visitor—I see. And they are letting you keep it while they 

Wat RY y Swede and Mike were hired to do some work. On the com- 
pletion of the job the boss paid Mike with a ten-dollar bill and a 
five-dollar bill, and told Mike to pay Swede. Whereupon Mike 
gave Swede five dollars. 

“Look here, Mike, this ain’t fair. You give me five and 
keep ten for yourself.” 
“Why isn’t it fair? Now suppose you had a ten-dollar bill 
and a five-dollar bill.” 
“VY 
: “And you were going to give me some money?” 
é é — you are a big-hearted fellow, aren’t you ” 
es.”’ 
“And you are a gentleman?” 
€ 6 
on Wouldn’t you give me the ten-dollar bill and keep the 
abeis to Meip se 
“Then what the devil are you kicking about?’”—Grinnell 
anc desioned labe Malteaser. 
ne he one of vour best salesmen BE SKEPTICAL. 
Man in the Upper—Hey, you’re snoring. 
1S desion su A De ase {C OU Ove Man in the Lower—How do you know? 
Upper—I heard you. 
K PE of nc Lower—Don’t believe everything you hear.—Hamilton 
Royal Gaboon. 


YES, THANKS. 
Curious Old Lady (to one-armed man getting off train) —I 


a OUR notice you have lost your arm, young man. 
Young Man—So I have; how ‘strange —Texas Ranger. 
. THE NICE KNIGHT. 
ee ow “Jack ought to be a knight.” 
at au CON “Why so, dearie?” 
; ome nithidonted . “Why, last night when I got chilly he made me a coat of 
a their complete KEEPING IN TOUCH. 
ch titles anc ely safe -suard “You seem to be very intimate with Florence. I didn’t 
% know you had known her long.” : 
asainst in’ sements © make nc arse “Not long, but we shared a taxi from the station once and 
were thrown together a great deal.”—Princeton Tiger. 
WELCOME. 
“So I told the Freshman to indorse the check his family 


“Did he do it?” ° 
“Yes. He wrote on the back, ‘I heartily indorse this 


A check.’ ’—Princeton Tiger. 
DIG —Since 1913— Reference: Equitable Trust Co., Baltimore 
CANNED FOODS BROKERS COMMISSION MERCHANTS 
CINCINNA BROOK BA Uh 


Cross S Howard E. Jones & Co., Inc. 


200-202 E. Lombard St. at Calvert St., Baltimore, Md 


— 
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WHERE TO BUY 


———the Machinery and Supplies you need and the Leading Houses that supply them 


ADJUSTER, for Chain Devices. 

Frank Hamachek Co., Kewaunee, Wis. 
Apple Paring Machines. See Paring Mach. 
APRONS (factory), Acia, Water Proof. 

Phil Emrich, Cincinnati. 


BEAN SNIPPER. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
BEET MACHINERY. 

Ayars Mach. Co., Salem, N. J. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 

A. K. Robins & Co., Baltimore. 

Baskets, Wire, Scalding, Picking, Etc. 
See Cannery Supplies. 

BELTS, Carrier, Rubber, Wire, Etc, 

La Porte Mat and Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Clean and Grad. Mach. 
Beans, Dried. See Pea and Bean Seed 
BELTING. 

The Fairbanks Co., New York. 
BLANCHERS, Vegetable and Fruit. 

Ayars Mach. Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Blowers, Pressure. See Pumps. 
BOILERS AND ENGINES, Steam. 

Edw. Renneberg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Slaysman & Co., Baltimore. 

Bottle Caps. See Caps. 

Rottle Cases, Wood. See Boxes, Crates. 
Bottle Corking Machines. See Bottlers Mcy. 
BOTTLERS’ MACHINERY. 

Ayars Mach. Co., Salem, N. J. 

Edw. Ermold Co., New York City. 

Karl Kiefer Machine Co., Cincinnati, O. 
Bottle Screw Caps. See Caps. 

BOX (Corrugated) SEALING MACHINE. 

A. K. Robins & Co., Inc., Baltimore. 

Boxes, Corrugated Paper. See Corrugated 
Paper Products. 


BOXING MACHINES. 


Westminster Machine Works, Westminster, 
Md 


Fred H. Knapp Co., Ridgewood, N. J. 


BROKERS. 

Howard E. Jones & Co., Baltimore. 

Thomas J. Meehan & Co., Baltimore. 
Buckets and Pails. Fiber. See Fibre Conts. 
Buckets and Pails, Metal. See Enameled 

Buckets. 
Buckets, Wood. See Cannery Supplies. 


BURNERS, Oil, Gas, Gasoline, Etc. 
A. K. Robins & Co., Inc., Baltimore. 


BY-PRODUCTS, Machinery. 
Edw. Renneburg & Sons Co., Baltimore. 


Burning Brands. See Stencils. 
Cabbage Machinery. See Kraut Mchy. 


CAN COUNTERS. 
Ams Machine Co., Max, New York City 
Ayars Mach. Co., Salem, N 
Can Conveyors. See Convrs. & Carriers. 
Can Fillers. See Filling Machines. 


CANMAKERS’ MACHINERY. 
Ams. Machine Co., Max, New York City. 
E. W. Bliss & Co., Brooklyn, N. Y 
Cameron Can Mchy. Co., Chicago. 
Slaysman & Co., Baltimore. 

Can Markers. See Stampers & Markers. 

CAN SEALING COMPOUNDS. 

Ams, Machine Co., Max, New York City. 

CAN WASHING MACHINES. 

Hansen Cang. Mchy. Co., Cedarburg, Wis. 

CANS,Tin, All Kinds. 

American Can Co., New York. 
Atlantic Can Co., Baltimore. 
Continental Can Co., New York City. 
Heekin Can Co., Cincinnati, O. 

Metal Package Corp., New York. 
Phelps Can Co., Baltimore. 

Southern Can Co., Baltimore. 

. S. Can Co., Cincinnati, Ohio. 

Wheeling Can Co., Wheeling, W. Va. 

CANNERY SUPPLIES. 

Ayars Mach. Co., Salem, N. J. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 

Phil Emrich, Cincinnati. 

H. A. Kries & Son, Baltimore. 

The Langsenkamp Co., Indianapolis. 

Ss. O. ndall’s Son, Baltimore, Md. 

A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 


THE BUYER’S GUIDE. 


Consult the advertisements for details. 


Slaysman & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Bartimore. 


Can Stampers. See Stampers and Mark:2rs. 


CAPPING MACHINES, Soldering. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Capping Steels, Soldering. See Cannery Sup 


CARRIERS AND CONVEYORS, Gravity. 
Berlin-Chapman Co., Berlin, Wis. 
Karl Kiefer Machine Co., Cincinnati, O. 
Sprague-Sells Corp., Chicago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory 
work: See Pulp Mchy.; for bottling, see 
Bottlers’ Mchy. 
Chain Belt Conveyors. See Conveyors. 
Chain for Elevating, Conveying. See Con- 
veyors. 
Checks, Employes’ Time. See Stencils. 
Chutes, Gravity, Spiral. See Carriers. 


CIDER AND VINEGAK MAKERS’ SUP- 
PLIES. 


Karl Kiefer Mach. Co., Cincinnati, O. 


CLEANER AND CLEANSER (Wyandotte) 
J. B. Ford, Wyandotte, Mich. 
CLEANING AND GRADING MACHIN-.- 
ERY, Fruit. 


S. Howes Co., Silver Creek, N. 


tley Mfg. Co., Silver Creek, N. Y. 
. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Cleaning and Washing Machines, Bottle. 
See Bottlers’ Machinery. 
Cleaning Machines, Can. See Can Washers. 
Clocks, Process Time. See Controllers. 
CLOSING MACHINES, Open Top Cans. 
Ams, Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Machy. Co., Chicago, [Il. 
Slaysman & Co., Baltimore. 
Coils, Copper. See Copper Coils. 
Condensed Milk Canning Machinery. 
Milk Condensing Machinery. 


CONVEYORS AND CARRIERS, Canners. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

COOKERS, Continuous, Agitating. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 

Cookers, Retort. See Kettles, Process. 

COOLERS, Continuous. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Sprague-Sells Corp., Chicago. 

COPPER COILS, for Tanks. 
Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., indianapolis. 
Sprague-Sells Corp., Chicago. 

Copper Jacketed Kettles. See Kettles, Cop. 

CORING HOOKS, Pitting Spoons, Etc. 
Phil Emrich, Cincinnati. 

CORKING MACHINES. 

Edw. Ermold Co., New York City. 


CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Morral Bros., Morral, Ohio. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 


CORN CUTTERS. 


Berlin-Chapman Co., Berlin, Wis. 
Morral Bros., Mor Ohio. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 


CORN SHAKERS. 
Ayars Machine Co., Salem, N. J. 


CORN HUSKERS AND SsILKERS. 
Berlin-Chapman Co., Berlin, Wis. . 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Morral Bros., Morral, O. 
Sprague-Sells Corp., Chicugo. 
Peerless Husker Co., Buftuio, N. Y. 

Corn Mixers and Agitators. See 

Cooker Fillers. 


See 


Corn 


CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle Wrappers, Etc.) 

Hinde & Dauch Paper Co., Sandusky, O. 
Counters. See Can Counters. 
Countershafts. See Speed Reg. Devices. 
CRANES AND CARRYING MACHINES. 

A. K. Robins & Co., Inc., Baltimore. 

Sinclair-Scott, Baltimore. 

Sprague-Sells Corp., Chicago. 

Zastrow Machine Co., Baltimore. 


CRATES, Iron Process. 


Berlin-Chapman Co., Berlin, Wis. 

Edw. Renneburg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., ssaltimore. 

Sprague-Sells Corp., Chicago. 

Zastrow Machine Co., Baltimore. 
Cutters, Corn. See Corn Cutters. 
Cutters, Kraut. See Kraut Machinery. 
— String Bean. See String Bean 


DECORATED TIN (for Cans, Caps, Etc.) 
American Can Co., New York. 
Continental Can Co., New York City. 
Southern Can Co., Baltimore. 
Can Co., Cincinnati.. 

Dies, Can. See Canmakers’ Mchy. 


Double Seaming Machines. 
Machines. . es. See Closing 


ORYERS, Drying Machinery. 
Edw. Renneburg & Sons Co., Baltimore. 
Slaysman & Co., Baltimore. soa 
Employers’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, Etc. 
Phil Emrich, Cincinnati. 
The Langsenkamp Co., Indianapolis. 
Sprague-Sells Corp., Chicago. 
tTngines, Steam. ee Boilers and E 3 
Enameled-lined Kettles. See 
EVAPORATING MACHINERY. 


Anderson-Barngrover Mg. Co., San Jose, Cal. 


Berlin-Chapman Co., Berlin, Wi 
Edw. Renneburg & Sons Co., Baltimore. 
EXHAUST BOXES. 
Anderson-Barngrover Mg. Co., San € 
Ayars Machine Co., N. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Mach. Co., Baltimore. 
Factory Stools. See Stools.. 
Factory Supplies. See Cannery Supplies. 
FACTORY TRUCKS. 
Chisholm-Ryder Co., Niaga 
The Fairbanks Co., New 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicugo. 


FIBRE CONTAINERS for Food (not her- 
metically sealed). 
American Can Co., New York. 
Continental Can Co., New York. 
Hinde & Dauch Paper Co., Sandusky, O. 


FIBRE PRODUCTS, Boxes, Boxboards, etc. 
Hinde & Dauch Paper Co., Sandusky, O. 
Fillers and Cookers. See Corn Cooker- 


Fillers. 
Filling Machines, Bottles. See Bottlers’ 


Machinery. 


FILLING MACHINES, Can. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y 
Karl Kiefer Machine Co., Cincinnati, O. 

The Langsenkamp Co.., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

F. M. Wright Co., Olean, N. Y. 

Filling Machine, Syrup. See Syruping Mach. 

FINISHING MACHINES, Catsup, Etc. 
Karl Kiefer Mach. Co., Cincinnati. 

F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

Food Choppers. See Choppers. 

Friction Top Cans. See Cans, Tin. 

Fruit Graders. See Cleaning and Grading 

Machinery, Fruit. 
Fruit Parers. See Paring Machines. 


FRUIT PITTERS AND SEEDERS. 
Huntley Mfg. Co., Silver Creek, N. Y. 


Fruit Presses. See Cider Makers’ Mchy. 
Gasoline Firepots. See Cannery Supplies. 
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GENERAL AGENTS for Machinery Mfrs. 
Berlin-Chapman Co., Berlin, ‘Wis.. 
A. K. Robins & Co., Inc., Baltfmore. 
Sprague-Sells Corp., Chicago. 

Generators, Electric. See Motors. 


GLASS-LINED TANKS. 
Pfaudler Co., Rochester, N._Y. 
Sprague-Sells Corporation, Chicago.. 
Governors, Steam. See Power Plant Equip. 
Gravity Carriers. See Carrs. and Convrs. 
Green Corn Huskers. See Corn Huskers. 
Green Pea Cleaners. See Cleaning and 
Grading Machinery. 
Hoisting and Carrying Mchs. See Cranes. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 


INSURANCE, Canners’. 

Canners’ Exchange, Lansing B. Warner, Chi- 
cago. 
Jacketed Kettles. See Kettles, Copper. 


JACKETED PANS, Steam. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
Sprague-Sells Corp., Chicago. 


KETTLES, Copper, Plain or Jacketed. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

Kettles, Enameled. See Tanks, Glass-lined. 

KETTLES, Process. ‘ 

Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
S. O. Randall’s Son, Baltimore. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 

KNIVES, Miscellaneous. 

1 Emrich, Cincinnati. 
rena Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Baltimore. 

KRAUT CUTTERS. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

KRAUT MACHINERY. 

Hansen Cang. Mchy. Co., Cedarburg, Wis. 

LABELING MACHINES. 

Edw. Ermold Co., New York City. 
Freed H. Knapp Co., Ridgewood, N. J. 
Morral Bros., Morral Ohio. 
Sprague-Sells Corporation, Chicago. 

LABEL MANUFACTURERS. 
Calvert Litho Co., Detroit, Mich. 

H. Gamse & Bro., Baltimore. 

R. J. Kittredge & Co., Chicago. 

Simpson & Doeller Co., Baltimore. 

Stecher Litho Co., Rochester, N. Y. 

U. S. Prt. and Litho. Co., Cincinnati. 
LABORATORIES, for Analyses of Goods, 

Etc. 

National Canners Asso., Washington, D. C. 

MARKING INK, POTS, Etc. 

Phil Emrich, Cincinnati.. 

Markers, Can. See Stampers & Markers. 

Marmalade Machinery. See Pulp Mchy. 

MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 

A. K. Robins & Co., Inc., Baltimore. 
Yastrow Machinery Co., Baltimore. 


Molasses Filling Machines. See Filling Ma- 
chines. 


OYSTER CANNERS’ MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Bdw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machinery Co., Baltimore. 
Packers’ Cans. See Cans. 
Pails, Tubs, Etc., Fibre. See Fibre Conts. 
Paper Boxes. See Cor. Paper Products. 


PARING MACHINES. 


Phil Emrich, Cincinnati. 
Sinclair-Scott Co., Baltimore. 

PASTE, CANNERS’. 
Edw. Ermold Co., New York City. 
F. H. Knapp Co., Ridgewood, N. J. 
A. K. Robins & Co., Inc., Baltimore. 

PEA AND BEAN SEED. 
Brotherton, Kirk Seed Co., Bozeman, Mont. 
N. B. Keeney & Son, LeRoy, N. Y. 
D. Landreth Seed Co., Bristol, Pa. 
Rogers Bros. Seed Co., Chicago. 

PEA CANNERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
¥. Hamachek Mach. Co., Kewaunee, Wis. 


Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
S. Howes Co., Silver Creek, N. _ 


THE BUYER’S GUIDE. 


eye | Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Scott Viner Co., Columbus, O. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

PEA HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. .Y 
Frank Hamachek Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, O. 

PEA VINE FEEDERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, O. 
PEELING KNIVES. 
Phil Emrich, Cincinnati. 
A. K. Robins & Co., Inc., Baltimore. 
Peach and Cherry Pitters. See Fruit Pitters. 
PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 
PEELING TABLES, Continuous. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Perforated Sheet Metal. See Sieves and 
Screens. 
Picking Boxes, Baskets, Etc. See Baskets 
Picking Belts and Tables. See Pea Can- 
ners’ Machinery. 
PINEAPPLE MACHINERY. 
E. J. Lewis, Middleport, N. Y. 
Sprague-Sells Corp., Chicago. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Mchy. 
PITTING SPOONS, CORING HOOKS, Etc. 
Phil Emrich, Cincinnati. 
POWER PLANT EQUIPMENT. 
The Fairbanks Co., New York City. 
H. A. Kries & Son Co., Baltimore. 
Power Presses. See Canmakers’ Mchy. 
Power Transmission Mchy. See Power 
Plant Equipment. 
PRESERVERS’ MACHINERY. 


Karl Kiefer Machine Co., Cincinnati, Ohio. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

PULP MACHINERY. 

Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 

Sinclair-Scott Co., Baltimore. . 

Sprague-Sells Corp., Chicago. 

PUMPS, Air, Water, Brine, Syrup. 
Ams Machine Co., Max, New York City. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Balttmore. 
Slaysman & Co., Baltimore. 

Retort Crates. See Kettles, Process. 

RUBBER GLOVES, Factory. 
Phil Emrich, Cincinnati. 

RHUBARB CUTTER. 

Rubber Stamps. See Stencils. 

Saccharometers (syrup testers). 

nery Supplies. 

SEALING MACHINES Box. 

A. K. Robins & Co., Inc., Baltimore. 
Sanitary Cleaner and Cleanser. See Clean- 

ing Compounds. 

Sanitary (open top) Cans See Cans. 

Sardine Knives and Scissors. See Knives. 

SCALDERS, Tomato, Etc. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Huntley Mfg. Co., Silver Creek, N. Y. 

F. H. Langsenkamp Co., Indianapolis. 

S. O. Randal’s Son, Batimore. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

SCALES, Platform, Table, Etc. 

The Fairbanks-Co., New York City. 
Scalding & Picking Baskets. See Baskets. 
Screw Caps, Bottle.. See Caps. 

Sealing Machines, Bottle. See Bottlers’ 

Machinery. 

SEMESAN, Seed Treatment. 

. DuPont de Nemours Co., Wilmington, 

el. 


See Can- 


SEEDS, Canners’, All Varieties. 
Brotherton-Kirk Seed Co., Bozeman, Mont. 
N. B. Keeney & Son, LeRoy, N. Y. 

D. Landreth Seed Co., Bristol Pa. 
7 Bros. Seed Co., Chicago. 

Separators. See Pea Canning Mchy. 

Machines, Cans. see Closing Ma- 

chines. 


SHEET METAL WORKING MACHINERY. 
Ams Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 


Cameron Can Mchy. Co., Chicago, Til. 
Slaysman & Co., Baltimore. 
SIEVES AND SCREENS. 


Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 
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SILKING MACHINES, Corn. 

Berlin-Chapman Co.., Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sprague-Sells Corp., Chicago. 
Sorters, Pea. See Cleaning and Grading 
Machinery. 
SPEED REGULATING DEVICES (for Ma- 
chines, Belt Drives, Etc.) 
Berlin-Chapman Co.., Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 
Supplies, Engine Room, Line Shaft, Etc. 
See Power Plant Equipment. 
Supply House and General Agents. See 
General Agents. 

SYRUPING MACHINES. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 

Karl Kiefer Machine Co., Cincinnati, O. 

A. K. Robins & Co., Inc., ssaltimore. 
Sprague-Sells Corp., Chicago. 

F. M. Wright & Co., Olean, N. Y 

Tables, Picking. See kea Canners' Mchy. 


STAMPERS AND MARKERS. 
Ams Machine Co., Max, New York City. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Steam Jacketed Kettles. See Kettles. 
Steam Retorts. See Kettles, Process. 
STENCILS, Marking Pots and Brushes, 
Brass Checks, Rubber and Steel Type. 
Burning Brands, Etc. 
Phil Emrich, Cincinnati. 
A. K. Robins & Co., Inc., Baltimore. 
STIRRERS FOR KETTLES. 
F. H. Langsenkamp Co., Indianapolis. 
Sprague-Sells Corp., Chicago. 


STRING BEAN MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 


_ Burton, Cook & Co., Rome, N. Y. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 
E. J. Lewis, Middleport, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

TANKS, METAL, 


Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 

Slaysman & Co., Baltimore, Md.. 

Sprague-Sells Corp., Chicago. 

TANKS, Glass Lined, Steel. 

F. H. Langsenkamp Co., Indianapolis, Ind. 

Pfaudler Co., Rochester, N. Y. 

Sprague-Sells Corp., Chicago. 

TANKS, WOODEN. 

Baltimore Cooperage Co., Baltimore. 

Sprague-Sells Corp., Chicago. 

Testers, Can. See Canmakers’ Mchy. 

THERMOMETERS, Gauges, Etc. 

Phila. Thermometer Co., Phila., Pa. 
Ticket Punches. See Stencils.. 
TOMATO CANNING MACHINERY. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Huntley Mfg. Co., Silver Creek, N. Y. 

S. O. Randall’s Son, Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

F. M. Wright Co., Olean, N. Y. 
TOMATO PEELING MACHINES. 

A. K. Robins & Co., Inc., Baltimore. 
TOMATO WASHERS. 

Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 

S. O. Randall’s Son, Baltimore. 

A. K. Robins & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 
TRADE-MARKS. 

C. E. Richardson, Washington, D. C. 
Variable Speed Countersnafts. See Speed 

Regulators. 

VINERS AND HULLERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, O. 

Washers, Bottle. See Bottlers’ Machinery. 

WASHERS, Can and Jar. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Salem, N. J. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 

A. K. Robins & Co., Inc., Baltimore. 
WASHERS, Frult, Vegetable. 

Ayars Mach. Co., Salem, N. J. 

Sprague-Sells Corp., Chicago. 
and Scalding Baskets. See Bas- 


Wrappers, Paper. “See Corrugated Pape 
Products. 4 

Wrapping Machines, Can. See Labeling 
Machinery. 


WYANDOTTE—Sanitary Cleaner. 
J. B. Ford Co., Wyandotte, Mich. 


THE CANNING TRADE 


ARTISTIC 


E guarantee this machine to ‘‘Cut Dead 

True.’’ All tin fed comes through ab- 
solutely square and parallel. They will slit 
strips down to 2 inches when fitted with narrow 
hubs, or 314 inches wide with regular hubs and 
334 inches in length. Width of regular hub 
and cutter together 33¢ inches; width of narrow 
hub and cutter together 15¢ inches. 


The large cutter shafts are set their entire 
length in long solid bearings. There is no 
spring; they are also provided with end thrust 
bearings, eliminating all lateral motions and 
permitting of very accurate adjustment. 


No overhead drive is required for the grind- 
er, which is carried directly on the frame of the 
machine and driven by belt from the driving 
pulley on the cutter shaft. 


Slaysman & Company 


Baltimore, Maryland. 
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